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—that’s why Gallun’s Milwaukee Calf 
is the leather that sells your shoes 





7 A chic shoe wins milady’s eye. When it offers comfort, too — it’s sure to win her 
heart. Shoes made of exquisite Milwaukee Calf woo and win your feminine customers 
with both — ease and elegance! ¢ The deep, rich colors of this beautiful 
chrome-tanned leather spell distinction to the most discerning eye. And its plump, 
full-bodied loveliness is heightened by clean punching and pinking. ¢ As for comfort, 
we need only say, Milwaukee Calf has the same soothing suppleness long identified 
with Gallun’s famed vegetable tannages. * Sell ease and elegance too, in the 
selfsame shoe, and your customers always come back for more. Be sure the 
Gallun numbers are checked in your orders to leading manufacturers. 


= 
A. F. Gallun & Sons Corporation, Tanners, Milwaukee, Wisconsin & 
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News about B, F. Goodrich Chemical Company raw materials 


Get these 5 
extra advantages 
for your 


rubber base soles 


Stiffness with light weight 
Leathery look and feel 


Exceptional flex life 


Permanent color 


Exceptionally long wear 





( ;00d-rite RESIN 50 


OU can simplify process- 

ing — gain extra profit- 
making advantages, too—when 
you use Good-rite Resin 50 as a 
reinforcing agent. 


Here’s why: loading a soling 
compound with ordinary fillers 
to obtain a desired hardness in- 
creases the weight and reduces 
flex life, abrasion-resistance and 
quality. When Good-rite Resin 
50 is used as a stiffening agent, 
the soling compound gets the 


hardness desired—with light 
weight, exceptional flex life, 
better abrasion-resistance and 
excellent low temperature 
properties. 

This improved reinforcing 
agent is made as a white, free- 
flowing powder. Its size is such 
that 85 per cent will pass a 100 
mesh screen. It can be com- 
pounded ina variety of attractive, 
permanent colors. 

Good-rite Resin 50 may be 


GEON polyvinyl materials ¢ HYCAR American rubber ¢ GOOD-RITE chemicals and plasticizers 
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used with natural or American 
rubber products. For complete 
information, please write De- 
partment HI-9, B. F. Goodrich 
Chemical Co., Rose Building, 
Cleveland 15, O. Cable address: 
Goodchemco. 


B. F. Goodrich Chemical Company 
A Division of The B. F. Goodrich Company 


Hycar 
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LETTERS TO | 





This column cordially invites the 
opinions of all L&S readers. 


Motion Seconded 
“What The Shoe Foremen Think Of 


Management” is in the traditional, 
healthy American spirit of free ex- 
pression. I’m sure that we of man- 
agement have been enlightened by the 
consensus voiced by these foremen. 
But how about making the picture 
complete by asking shoe industry 
management about its views concern- 
ing the shoe foreman and his job. 
Women’s shoe mfr. 
Boston, Mass. 
(Thanks. Your suggestion is already 
on the docket for action. Editor.) 


A Real Service 
Your series of articles on shoe fore- 
men is the talk of our whole factory. 
here. We think you’ve done us fore- 
men, and more importantly the whole 
industry, a real service. Progress and 
improved relations come through air- 
ing out of views. You’ve made a defi- 
nite contribution to better intra- 
industry understanding. 
Shoe foreman 
Haverhill, Mass. 


Filched Files 


If you’ve got a few extra copies of 
that August Sth L&S around, we sure 
could use ’em. 

Our file copies have disappeared, as 
our staff members seem to have the 
habit of taking the magazine home— 
and that’s the last we see of Leather 
And Shoes until the next mail. 

R. I. Jensen 
Advertising Manager 
Fred Rueping Leather Co. 
Fond du Lac, Wis. 


Good Reason Why 


That “special report” on shoe sup- 
plies price rises which appeared in your 
August 12th issue should be a revela- 
tion to the whole industry. It’s a 
graphic illustration of why shoe price 
increases can’t be avoided. 

Men’s shoe mfr. 
Chicago, IIl. 
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A NEW SAFETY TOE 
ARCHITECTURE 


WINGUARD 400 is the first of three new steel 
toe styles planned for release in 1950 and 
1951, all having crescent-shaped lateral 
edges which stanchion the toe against rear- 
ward inclination under vertical impact. WIN- 
GUARD'S unique rear edge develops triangu- 
lar wing-like buttresses along the sole line 
which remain in supporting position behind the 
central back edge area of the toe dome no 
matter how exaggerated shoe toe spring be- 
comes in the course of wear. 

400 is a dress type streamlined in profile 
to meet the demand for smart oxford styling 
without sacrifice of essential toe protection. 
WINGUARDS are SAFER in all shoes where 
toe safety is the first consideration. Write 


for descriptive bulletin. 


WINGUARDS 
are patented. 


SAFETY BOX TOE COMPANY 


812 STATLER BUILDING, BOSTON 16, MASSACHUSETTS 


SALES AGENTS: 
UNITED STATES: BECKWITH MANUFACTURING COMPANY, DOVER, NEW HAMPSHIRE 
CANADA: BECKWITH BOX TOE, LIMITED, SHERBROOKE, QUEBEC 





THE LAW OF REWARD AND PUNISHMENT 


Self-control is the best answer to government controls 


F the government is considering the 
| application of controls, it isn’t so 
much a hedge against shortages as 
against rising prices. The President 
is about to be given standby control 
powers — and powers much greater 
than he had expected. The justifiable 
concern of many businessmen is 
whether the President will use these 
powers discreetly and wisely. 

The cost-of-living index now stands 
at about 170, just slightly below the 
peak level of 1948. There are doz- 
ens of items which comprise this in- 
dex. Since the start of the Korean 
crisis, some of these items have 
shown sharp increases, while others 
have shown only mild increases, and 
still others haven’t risen at all. But if 
the President decides that the cost 
of living is rising too much—say 5 
index points above a_ pre-specified 
period — he could easily make the 
grave mistake of applying price con- 
trols to all the items comprising this 
index. Thus the “innocent” would 
be penalized for the acts of the 
“wicked.” This would be a case of 
indiscriminate price controls. Un- 
fortunately, it can happen—especially 
in the emotional heat of public 
clamor. 

Selective Controls 


If it is found necessary to apply 
controls, then such controls should 
be applied on a selective basis. Those 
basic commodities or cost-of-living 
items which show sharp price rises, 
and are largely responsible for the 
increases in the price indices, should 
be the ones to have their prices 
pegged. The “innocent” items — 
those that show little or no price in- 
creases—should not be the indiscrim- 
inate victims of the crimes or failings 
of others. In short, there should be 
some reward for meritorious and vol- 
untary effort to hold prices down. 

This would be sane and wise use 
of controls. It is the law of reward 
and punishment: reward for success- 
ful effort, punishment for failure or 
lack of self-policing effort. Any in- 
telligent businessman, when con- 
fronted with the choice, would cer- 
tainly seek the path leading to re- 
ward. And this might do much to 


6 


hold prices at sane levels and reduce 
or prevent inflationary trends. 

Some Congressmen have advo- 
cated that sweeping controls be ap- 
plied if and when the cost-of-living 
index rose five points above a pre- 
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Reprints available at nominal costs: 
Up to 100, 10c each; 200-500, 5c each; 
1000-3000, 2%2c each; 5000 or over, 
1%c each. 





specified date. The same would ap- 
ply to the commodity index. But 
such sweeping controls would afflict 
punishment on the “innocent” as 
well as the “wicked.” Such controls 
would be unfair and unjustifiable. 

For example, since June 25, rub- 
ber prices have risen more than 300 
percent, while wool has risen only 
10 percent. Should wool suffer the 
same controls fate as rubber? 

Since the end of June the spot 
commodity index has risen 14 per- 
cent—from an index of 398 to the 
present 459. The overall index for 
industrial raw materials has likewise 
risen 14 percent. To look at that 
impressive 14 percent and automati- 
cally “condemn” all the items in the 
index would certainly not be fair. 
Yet the “innocent” commodities 
could easily fall victim to a sweeping 
act. 

Leather And Footwear 


In the past six weeks we have seen 
hide prices (light native cows) rise 
about 22 percent. We have seen the 
ultimate result — retail shoe prices 
moving up from 50 cents to two dol- 
lars a pair. Hides are an important 
basic commodity. They have obvi- 
ously contributed much to the rise 
in the overall commodity price index. 
Shoes, of course, are an essential 
cost-of-living item, and they too will 
contribute substantially to the cost- 
of-living index rise. 

Certainly hides, leather and foot- 
wear will not be found among the 
“innocent” items on either of these 
indices whose rise will determine 
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whether controls will or won’t be. 
Hides, leather and footwear (along 
with numerous shoe supply items that 
go into the making of footwear) 
must face the harsh truth that they 
are among the articles contributing 
appreciably to index rises. Thus, 
on the basis of selective controls or 
“merit ratings,” a government jury 
would find it necessary to list these 
among the articles to face price con- 
trols. 

As we have stated before, the fact 
that there are ample hides and leather 
and shoe supplies to make all the 
footwear we can consume, is no 
grounds for contending that our in- 
dustry’s products won’t face price 
controls. The issue is not the avail- 
ability of supply but prices. 

Foremost in the mind of every 
businessman is the matter of govern- 
ment controls. The markets in raw- 
stock, leather, shoe supplies and foot- 
wear have wavered in sensitive move- 
ment during this prolonged guessing 
game. But one need only to keep an 
alert eye on the cost-of-living and 
basic commodity indices to make a 
fairly accurate estimate of when and 
if we'll have price controls. For 
prices, more than anything else, are 
going to be the final determinant. 

Government controls, except in 
times of dire emergency, contribute 
nothing to the wholesome health and 
growth of a nation’s economy. Con- 
trols are for economies that lack red 
blood and moral integrity, for sys- 
tems lacking self-assurance and self- 
control. We are not such a nation. 
But we can easily make ourselves 
appear to be so, and thus inspire 
the very controls that are contrary 
to our inherent nature. 

When an industry, like a nation, 
does not show wholesome self-control, 
be sure that there are powers ever 
ready to step in and take charge via 
certain restrictions. It is just this 
quality of self-control that is now 
challenging the shoe and leather in- 
dustry. In short, self-control is the 
most forceful answer that can be 
given to government controls. 


August 19, 1950 








be. 
long 
that 
ar ) 
they 
ting 
hus, 
3 Or 
jury 
hese 
con- 


fact 
ther 
the 


no 


rice 
ail- 


ery 
ern- 
‘aw- 
oot- 
ove- 
sing 
) an 
and 


950 





G9 7 @ 


United Taped Shanks 
plus Big Markings 


For Easy Identification 







Note the large easy-to-read numbers. Up to five numerals 
and letters may be used to show last, shoe style, shank size 
or almost any desired combination of essential information. 





The plus values of prominent and more complete 
markings are now available when you specify United 


Ger ALL taped shanks. 


These Advantages With 
a = United’s new combined method of taping and marking 


Taped Shanks gives you the marking at no extra cost. 
© Quick idemificnion. Your system of shank marking can be clearly visible on 
@ No shanks weakened due the shank until bottoming. Operators and foremen have 
to srsmgeng in the eneeal. a constant check that the right shank is in use. 
sdahinnplinindimnenl Complete information about this helpful development 


right shank is in the shoe. 3 3 
may be obtained from your nearest United branch office. 


@ Aids inventory control. 


@ Better adhesion when in- s bad S 
cert United Shoe Machinery Corporation 
© Reduced possibilities of Boston, Massachusetts 


squeaking. ; ; 
Makers of clean, strong, uniform Vita-tempered steel shanks 
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LEATHER and SHOES presents a frank report on 


WHAT THE SHOE FOREMEN THINK 
Or MANAGEMENT 


Part 3 


Foremen do not feel they belong to the managerial circle. . . . 


They do not feel they have opportunity to advance. .. . 


Here are their suggestions for better teamwork throughout plant. 


Executive or Supervisor? 


Question 8: Do you believe that front-office 
management regards or treats the shoe foreman 
as a full-fledged executive? That is, are you made 
to feel that you belong to the managerial circle 
of your firm? 


No, 58 percent. Yes, 32 percent. Partly, 10 percent. 
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NO 
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Nearly twice as many voted “no” as “yes” to this ques- 
tion. Significantly, those voting yes tend to come from the 
more efficiently operated and successful companies. These 
foremen were less cynical and depressed in their expres- 
sions to practically all of the questions in the survey. 


The small group (10 percent) voting “partly” appeared 
to be dissatisfied with this half- and-half status. Many of 
these felt that what managerial status they enjoyed was 
due more to a policy of appeasement than sincerity. For 
example, delegation of departmental authority “up to a 
point” but not exclusive authority—though exclusive 
responsibility exists. 


The majority that voted no expressed in effect that while 
the front office gives lip service to the executive status of 
the foreman, in actual practice the foreman is relegated to 
a supervisory rather than a managerial status. These fore- 
men feel “left out” of the managerial family. He has an 
inferiority complex about this. At the same time he is 
excluded from the ordinary ranks. In short, he is isolated. 
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L~s 


Is the foreman really an executive or a 
supervisor? What are his chances of 
advancement? What can be done to 
improve foreman-rnanagement relations? 
The concluding article in a series of three. 


L~§ 


As one of them aptly put it, ““We’re neither on land nor sea, 
but up in the air.” He is pressured by the front office from 
above, resented sometimes by labor below. He is left, as 
one said, “floundering somewhere in the middle, unwanted 
and unappreciated.” 








Because so many managerial matters are “kept secret” 
from the foreman, he can in no way believe he holds gen- 
uine executive status. If and when he is not consulted on 
managerial matters affecting his department particularly, 
he further doubts his executive status. 


Executive-wise, the foreman’s title should carry some 
weight, lifting him to managerial level. But theory doesn’t 
usually carry through to practice. As several foremen 
stated, in effect, “We’re just the fall guys for the front 
office.” ‘ 


The superintendent is important to determining the man- 
agerial status of the foreman. If the superintendent tends 
to “keep the foreman in his place”—that is, in a super- 
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visory rather than an executive capacity—then the fore- 
man has little chance to demonstrate his managerial cali- 
bre or potential. 

But perhaps the most vital factor of all is in creating 
a “state of mind” whereby the foreman is made to feel 
that he “belongs,” that he is regarded as a member of the 
managerial family. However, to create such a state of mind 
there must also be realistic and concrete action leading to 
it. That is, the foreman must be given opportunity to 
function managerially so that he has definite reason to 
believe he holds executive status. 

Finally, one significant point was mentioned by a num- 
ber of foremen. Does the educational level of the average 
foreman qualify him for a genuine managerial or executive 
role? Some foremen don’t think so. Also, does the aver- 
age foreman have a sufficiently rounded knowledge of 
his industry so that larger responsibilities can be placed 
in his hands? The skilled shoemaker is not necessarily a 
skilled businessman, and vice versa. The ability to make 
shoes is not always synonymous with the ability to sell 
them; nor is the ability to efficiently operate one or more 
manufacturing departments synonymous with efficiently 
administering the business as a whole. 

The conclusion drawn was that what the foreman needs 
is specific executive training to equip him for the fuller 
and larger managerial roles demanded of the genuine 
executive. 

Advancement 

Question 9: Do you feel that shoe foremen are given 
enough opportunity for advancement? What is the situa- 
tion in your company? 

No, 69 percent. Yes, 20 percent. Some, 11 percent. 
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The virtually unanimous vote was that the answer de- 
pends upon the individual company. In most factories the 
foreman’s opportunities for advancement are poor or neg- 
ative. Best advancement opportunities are with the larger 
companies. The foremen also minced no words in stating 
that a good deal depended upon the foreman himself. 
Where a man was qualified to fill a larger, more responsi- 
ble role, his chances for advancement in many factories 
were good. 

Many foremen, however, expressed themselves bitterly 
in the questionnaire—particularly that when better posi- 
tions are open in the average factory an outsider is hired 
rather than giving the foreman a chance at the job. Sev- 
eral pointed out that some foremen serve a lifetime with 
a firm, yet repeatedly see the better jobs go to outsiders. 

Another sore spot is the boss’ hiring of relatives or 
friends. That is, the openings of good jobs are frequently 
filled by relatives who have no special qualifications for 
the job. Then there were several resentful comments, 
such as “the harder you work the more that’s expected, 
and the less you’re appreciated.” 

Intra-company “politics” do not set well with the fore- 
men. Some were cynical, perhaps with justification in 
some cases: “It’s not what you know but who you know.” 
The playing of favorites among foremen of the same com- 
pany by the front office or superintendent, to the exclu- 
sion of qualifications of the individual, also does not set 
well. 
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Advancement on the basis of seniority is condoned by 

few foremen. Merit, they say, should be the sole factor 
determining job advancement. Advancement by seniority 
rating dampens incentive. 
_ The foremen are bitter about the superintendent who 
holds them down—who suppresses advancement efforts or 
desires by the ambitious and capable foreman who might 
take the superintendent’s job away. However, these are 
obviously much in the minority, as most superintendents 
rose from the foremen’s ranks. 

“You're just a foreman,’ was a comment made by 
several in expressing the small opportunities for advance- 
ment. 

A large number mentioned the sharply reduced incentive 
caused by lack of advancement opportunities. When the 
foreman is made to feel he has reached the saturation 
level, the top, and can go no further, he tends to take it 
out on his job, doing no more than is necessary. As the 
job becomes static, so does he. As several pointed out, 
this is certainly not to the advantage of the company. 
Also, the foremen working in such non-advancement firms 
are frequently on the look-out for better jobs elsewhere. 
Moreover, in such plants few if any of the skilled operators 
have any desire to become foremen. Thus the lack of 
incentive works down through the ranks, hurts the com- 
pany at all levels. 

But on this question one particularly important point 
was made clear. In most cases, where the foreman has all 
the essential qualifications, he either finds advancement 
openings made available to him, or he makes these open- 
ings by his own initiative. Many foremen recognize that 
it is certainly not the desire of the company to suppress 
advancement of supervisory personnel to executive posi- 
tions, but rather that the failing often lies with the fore- 
man—with his lack of more rounded qualifications to fit 
him for managerial functions. 


For Better Teamwork 


Question 10: In your opinion, which are the two most 
important things that could or should be done to create 
better teamwork between the shoe foremen and front-office 
management? 

Following are the suggestions, in the order that they 
were most frequently mentioned or considered most im- 
portant: 

1. Regular group meetings of front-office management 
and foremen to discuss over-all operations of the company 
with the purpose of creating more efficient teamwork and 
improved personnel relations. 

2. The foremen should be kept informed on all major 
aspects of plant operation, taken more into confidence, 
and consulted about company plans. 

3. Show more respect for the foreman—for his job and 
position. And have more confidence in the foremen. 

4. Make the foreman feel that he really “belongs”—that 
he is an accepted and respected member of the managerial 
or executive circle. 

5. Give him the authority to go with the responsibility 
in his department. 

6. Provide the foreman with a regular training pro- 
gram—particularly one that helps raise his qualifications 
and sites for broader executive functions. 

7. Praise or compliment the foreman when deserved. 

8. Provide better salaries; also incentive bonuses. 

(Concluded on Page 32) 
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RABBIT SKIN TANNING 


Here’s a simple method to process these skins 


Rieti percent of the rabbits 
produced by breeders in the U. S. 
have been grown in California. Los 
Angeles County alone operates a 
multi-million-dollar rabbit business 
annually. This sum, of course, in- 
cludes the value of both their meat and 
skins. 

California rabbits generally have 
a white fur which can be dyed to any 
color desired. Furriers, moreover, 
can make virtually anything from 
these furs—“from seal to sable.” 
Tanners also yield a good business 
from processing the skins, and a 
growing number of tanners are show- 
ing an interest in this branch. 

Though the rabbit industry is rela- 
tively young in this country, it’s 
growing rapidly. Virginia, for in- 
stance, now has five rabbit-breeders 
organizations. New England is one 
of the most recent comers into the 
field. An agent of the Worcester 
(Mass.) County Extension Service 
told me that a recently organized rab- 
bit-breeders association in his county 
now has 150 members. He stated, 
“Everyone seems to be getting into 
the business of raising rabbits— 
clerks, farmers, office workers, woods- 
men, taxidermists and bankers. And 
why not? There’s a growing de- 
mand for rabbit meat and rabbit 
skins.” 

During the past 25 years I have 
served in a sort of advisory role for 
countless tanners, have answered 
hundreds of questions concerning 
formulae for producing various 
kinds of leathers. Recently, an in- 
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creasing number of questions sub- 
mitted have dealt with the tanning 
of rabbit skins, some of these ques- 
tions coming from persons not in the 
tanning industry. 

There are several formulae that 
can be used for tanning rabbit skins. 
I’ve tried to confine these to the basic 
and simple rather than the complex 
methods. For example, here is one 
simple formula for tanning rabbit 
skins with the hair on: 

Soak the green skins in clean water 
for two or three hours. If the skins 
are dry, add one-half pound each of 
borax and formic acid to the water. 
Then flesh the skins and remove all 
meaty or fatty lumps. The skins 
should next be washed in a warm so- 
lution of soft soap which makes both 
the hair and skin clean and free from 
grease. 

Then apply to the flesh side a mix- 
ture of five pounds of aluminum sul- 
phate, five pounds of common salt, 
two pounds of gambier, and one 
pound of rye flour—all in 10 gallons 
of water. First dissolve the aluminum 
sulphate and salt in a small quantity 
of water. Boil the gambier until it 
is dissolved. Then mix these two 
solutions. 

The rye flour is made into a thin 
paste with lukewarm water, and one- 
half pound of glycerine or one-half 
pound of olive oil is added to this 
flour paste. 

Mix the whole together thoroughly 
into a thin paste-like compound be- 
fore putting it into the 10 gallons of 
water. Then apply this to the flesh 
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side of the skins with a brush, to the 
thickness of about one-eighth of an 
inch. The skins are then folded and 
placed flesh-side to flesh-side. After 
laying in packs for from seven to 14 
days, depending upon the thickness 
of the skins, unfold the skins, then 
wash and hang them to dry. 

For those who desire to produce 
finished skins without the hair on, it 
is necessary to remove the hair be- 
fore tanning takes place. This may 
be done with a mixture of dry lime 
and red arsenic, the two being mixed 
thoroughly together and then put into 
a barrel nearly filled with hot water. 
At least 50 pounds of lime and 10 
pounds of arsenic are required. The 
skins are spread on a table and the 
lime-arsenic mixture applied to the 
flesh side. The skins are folded, hair 
on the outside, then placed in piles 
for 24 hours, after which the hair 
can be removed. 

The skins should next be de-limed 
with some kind of bate. The bate 
is dissolved and poured into 100 de- 
grees F. water. The skins are placed 
into the solution and stirred for an 
hour or two, then allowed to remain 
in the solution for 24 hours. Then 
they are again stirred, then taken out 
and washed in warm water containing 
a small amount of boric acid. The 
tanning mixture is then applied, as 
outlined above. The skins are hung 
up to dry. 

The skins are then colored with 
either acid or direct dyes and after- 
wards treated with an oil emulsion 
for softening. 
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BLUE 








the right combination 
FOR RICH, 
ECONOMICAL 
NAVY BLUES 





BLACK EXTRA CONC, 
VIOLET 4BXN 


FAST BLUE SR 


CALCO BOTTOM BLACK BSC 


Be prepared to meet the keen competitive situation in 
navy blue leathers for men’s and women’s shoes... 
with beautiful, rich shades of navy in suede kid, calf 
and splits. You are assured of the best results at lowest 


cost when you specify the above combination of Calco- 


eid and Calco colors. 


Just contact your Calco representative for complete 


information and Technical Service. 


AMERICAN Cyanamid COMPANY 


CALCO CHEMICAL DIVISION 

DYESTUFF DEPARTMENT 

BOUND BROOK, NEW JERSEY 

New York * Chicago « Boston « Philadelphia * Charlotte * Providence 


*Trade-mark 








New IDEAS IN SHOE CONSTRUCTION 


Ways to achieve quality and economy in making footwear 


OUTSOLE AND INSOLE ATTACHMENT 


An outsole adhesively attached, 
and insole stitched-in, are two fea- 
tures of this method of shoe construc- 
tion. It is claimed that disadvantages 
of past methods incorporating these 
features have been overconie, and 
without any sacrifice in strength. It 
is also claimed that a wider variety of 
styling is made possible by this 
method, using platform soles. open 
work uppers, shank stiffeners, and 
other variations in patterning. 

An outstanding characteristic of 
the method is in the stitching of an 
insole to the upper (see Figure 1) 








with the edge of the insole parallel to 
the upper, but with an innner offset, 
to permit anchoring of the upper be- 
tween insole and outsole. 

In using a platform sole, the 
method is to stitch the external face 
of the upper to the wrapper of the 
platform, lining the stitches up w:th 
those connecting upper and insole. 
which holds the upper in secure posi- 
tion. Another part of the idea is in 
the use of an ornamental strip, se- 
cured to the upper to simulate a 
wrapper, concealing the stitches hold- 
ing the insole to the upper (see Fig- 
ure 2). It is claimed that all proc- 
esses in this method can be carried 
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out by relatively unskilled workers. 

The method is described. as one 
employing an upper whose heel re- 
gion has a lining defining a down- 
ward-opening pocket, an outer sole, 
and an insole stitched to the upper 
along a line parallel to but inwardly 
offset from the edge of the upper: 
this insole terminating short of the 
heel region (see Figure 3) to permit 
insertion of a counter if desired. The 





margin of the upper beyond the in- 
sole provides anchorage lying under 
the counter between insole and out- 
sole. The same construction, with 
the addition of the platform wrapper, 
applies to shoes with platforms. It 
is claimed that no limitation of shoe 
types or style exist with this method 
of construction. 

Inventor: Jack Meltzer, New York 
City; Pat. No. 2,495,590. 





SLIP LASTED CONSTRUCTION 


Figure 1 illustrates a slip-lasted 
construction that places the seam be- 
neath the wearer’s foot. Figure 2 
illustrates an especially channelled 
welt used in place of the conventional 
platform wrapper. 

Figure 3 shows how the bevel 
peculiar to Figure 3 is arrived at. 
Theoretically, then, this welt has to 
correspond in measurement to the 
skived-off portion of sole illustrated 
in Figure 3. 

Figure 4 shows how the grooved 
side of the welt is attached to the 
sock lining and upper. With the 
leveling off of the welt the seam has 
to assume a different position, as 
illustrated in Figure 1, the seam 
coming under the foot. 

In Figure 1, again, the bevelled 
sole is stitched to the welt. 

Whether this can be called a 


Goodyear-Welt construction may be 
argued, but it cannot be called a 


California shoe, though the process 
is definitely slip-lasted; for immedi- 
ately after the welt has been attached, 
the shoe may be back lasted; hence 
the term “Slip-Lasted.” 

The advantages of this process 
may be enumerated through the elim- 
ination of labor and the cost of put- 
ting in bottom filling; the elimina- 
tion of a welt machine and an insole; 
and the possibility of high-speed pro- 
duction. And for those who might 
say the inseam is weak, the answer 
is that the seam may be lighter than 
the thread used by the combination 
of lock stitch and seam placed under 
the foot where the weight of the body 
reveals the strain on the seam. This 
probably makes for a construction 
stronger than the average Goodyear 
welt of similar light construction. 


Inventor: F. J. Tobacco, Staten 
Island, N. Y.: Pat. No. 2,421,442. 
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It’s no stretch of the imagination, rather, robust realism to call our past half 
century a Miracle—U.S.A. 

America has set an amazing record of progress in 50 years — but a moment in 
the history of civilization. A record unequalled by any other political or economic 
system. 

Merely by broad brush strokes, we can all visualize this miracle. Remember the 
crystal set, the hand-cranked car, the biplane? A far cry from our FM radio, tele- 
vision, hydro-matic drive and supersonic planes. 

And here’s another phase of the miracle that went hand-in-hand with these and 
the myriad of intertwined technological advances — ranging from the radio telephone 
and Bakelite to the X-ray tube and teletype... and to atomic energy and its un- 
told potentialities. 


“Since 1900 we have increased our supply of machine power 44 times. 


“# Sinee 1900 we have more than doubled the output each of us produces for 
every hour we work. 


¥ Since 1900 we have increased our annual income from less than $2400 per 
household to about $4000 (in dollars of the same purchasing power), yet... 


& Since 1900 we have cut 18 hours from our average work week—equivalent to 
two present average workdays. 


How did we do it? The basic cause for this composite miracle has been the 
release of human energy through FREEDOM, COMPETITION and OPPORTU- 
NITY. And one of the most important results is the fact that more people are able 
to enjoy the products of this free energy than in any other system the world has 
ever known. 


THIS IS THE MIRACLE OF AMERICA . .. it’s only beginning to unfold. 


Published in the public interest by: 


LEMTHER SHOES 


The International Shoe and Leather Weekly 
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NOBODY MAKES A BETTER THREAD THAN BELDING CORTICELLI! 


Tor! THE MOST SATISFACTORY 
—_— 
{holed THREAD FOR SEWING SHOES! 


NYMO Monoccord, the "non-twisted" thread made of Du- 
PONT Nylon, has proven itself under most trying tests! 
Here is what shoe manufacturers who use NYMO have 


found: 


It sews faster and better and practically pays for itself by 
reducing the number of "cripples" in your plant. Its great 
strength and great elasticity permit tighter stitches, better 
seams, and give longer life to the finished product. It resists 
friction and abrasion. It is impervious to residue acids fron 
tanning, perspiration, and moisture. This means greater 


customer satisfaction, so important in these times when 
rising prices force the consumer to seek longer-lived prod- 
ucts. NYMO's unique monocord construction enables your 


machines to work faster and better without snarling or kink- 
ing. It's the miracle thread for the shoemaking industry. 


Magnified Views 


Ask us to demonstrate NYMO in your plant! 


“CONTROLLED FOR QUALITY” 
td e r) fess 
= ... TO. SAVE YOU 
AZ=> 
23505 TIME, LABOR AND MONEY! 


1407 Broadway, New York 18,N.Y. INDUSTRIAL THREAD DIVISION 
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Military shoe and leather procurement to be 
kept on “spread” basis short of greater emergency or actual 
war. This is plan of Defense Department after consulting 
with industry leaders. Orders will be “reasonably spaced” 
to keep things near normal as long as possible. Here are 
reasons why: 


Newly-convened Leather Industry Advisory 
Board told Commerce Department, ECA and National Se- 
curity Resources Board officials this week that current raw- 
stock and finished leather supply ample for months to come, 
based on two big IFS: armed forces must not place sudden 
large orders; inflationary speculation and any public buying 
wave must be kept under control. 


Board admitted, however, that much of raw 
material situation depends upon amount of incoming 
supplies from foreign sources, in particular, Western Europe. 
If war situation worsens, this may be wishful thinking. Goat 
and kid skins from India and Pakistan, much of sheepskin 
and calf supplies could be reduced sharply, leave U. S. in 
tight spot. U. S. must be ready for just such a situation if 
hot war with Russia breaks out. Now is the time for Gov- 
ernment to plan wartime leather requirements—not after 
the supply lines are closed. 


Another point raised concerned what Gov- 
ernment agency will administer hide, leather and 
shoe controls when President Truman finally gets standby 
powers from Congress. Washington guess is Commerce De- 
partment but this is with fingers crossed since President 
changes mind overnight. Another guess is formation of 
department under title Defense Production Administration 
(DPA) within Commerce Department to handle controls. 


Government officials impressed with leather 
industry’s alertness to situation. Industry one of first 
to begin preparations for whatever develops. As a result, 
Commerce Department officials feel that Government will 
go easy at first on hide and skin, leather controls; try to keep 
them as “voluntary” as possible. Initial orders will prob- 
ably limit inventories, first at manufacturng levels. This 
would be mild at first, probably call for quarterly inventory 
reports to show stocks are within limits. As world situation 
and supplies tighten, so will controls. 


Don’t be surprised if stricter controls come 
sooner than expected. Fluid war situation makes specu- 
lation on President's actions unsafe. Also, Administration 
is far from decided which way to go, may jump in with 
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heavy controls if war continues or spreads. Betting is against 
this ... immediate need is for mild controls, some voluntary, 


some by law. 


One thing appears certain at this time: Quar- 
termaster Corps will not talk about military shoe procure- 
ment plans. These are unofficially restricted information 
for two reasons. First is advance tips on large orders might 
affect market, raise prices too quickly. Second, news of plans 
to buy large number of shoes would be tip to Russia on how 
fast and far U. S. is mobilizing. 


Labor union leaders, including several officials 
with United Shoe Workers of America, CIO, and Boot and 
Shoe Workers Union, AFL, have expressed regret over de- 
cision to drop escalator clause from contracts late last year. 
With the cost-of-living index shooting up and due to rise 
even more, wages might have reached new high. As it is, 
union are planning all-out drive for higher wages before 
wage freeze is clamped on. Pensions will be shelved for 
the duration. 

e e 


National production of goods and services 
up to annual rate of $270 billion in second quarter 1950— 
highest quarter in nation’s history. Previous high $267 
billion set in last quarter 1948. New high quite a jump 
from $254 billion rate in last quarter 1949, $263 billion 
of first quarter 1950, indicates country’s production in full 
gear even before Korean war. 


Government may assign procurement tasks 
to industry specialists, call upon leaders of hide, leather 
and shoe industry to help expedite deliveries for military. 
Use of executives experienced in purchasing these items 
would help services get adequate supply of right materials, 
save many dollars. If applied industrywide, nation would 
profit to tune of hundreds of millions in savings. 


Looks like crude rubber allocations will 
have to wait. Commerce Department has ordered addi- 
tional 20,000 tons of crude rubber monthly for strategic 
stockpile, may not go further than this for some time. Thus 
latex may be open to shoe trade as situation clears further. 
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URGE MILITARY SPACE SHOE ORDERS 





LEATHER COMMITTEE 
WAITS CONGRESS MOVE 


Leather Supply Adequate For 
*‘Spaced”’ War Orders 


A forced period of “waiting for 
Congress” to act on some kind of 
industry controls now faces the Com- 
merce Department’s Leather Indus- 
try Advisory Committee on the heels 
of an important meeting held last 
week in Washington. 

Committee spokesmen told Com- 
merce Department, ECA, Army, 
Navy, National Security Resources 
Board and other officials that the 
nation’s hide and skin and leather 
supply is adequate for some time 
to come provided military orders 
were spread over a reasonable in- 
terval of time. It cautioned also 
against another wave of “scare buy- 
ing” in leather and footwear which 
might throw a normally satisfactory 
supply picture out of balance. 

Next step for the Committee was 
described as “absolutely uncertain,” 
depending entirely upon what sort 
of controls Congress votes and upon 
what initial steps the President takes 
after winning standby controls pow- 
ers. 

Commerce Department officials 
were inclined to believe that the Pres- 
ident would assign them supervisory 
controls over allocations and inven- 
tories in the hide, leather and shoe 
and other industries but admitted this 
key point has not been officially de- 
cided as yet. 

In a speech before 250 trade asso- 
ciation executives recently, H. B. 
McCoy, chief of the Commerce De- 
partment’s Office of Industry and 
Commerce, stated the initial controls 
order might limit inventories. 

Committee members stressed the 
importance of increasing rawstock 
imports and other supplies from for- 
eign sources, in particular Western 
Europe. However, they admitted 
that a global war with Soviet Russia 
might seriously curtail these imports. 

Principal conclusion of the meet- 
ing was that the rate of raw material 
supplies “produced, imported and 
in sight” appeared ample for some 
time to come. This depended in large 
part upon reasonably spaced military 
leather and shoe procurement as op- 
posed to large orders bunched to- 
gether. 

One possible clue to the adminis- 
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tration of the controls program is 
the feeling in some Washington cir- 
cles that President Truman will form 
a new department probably called 
the Defense Production Administra- 
tion within the Commerce Depart- 
ment. In turn, this might be divided 
into two major branches—a Bureau 
of Industry Operations and a Pro- 
gram Bureau. 
Committee Members 

Committee members present in- 
cluded: Roger B. Conant, Jr., of 
Winslow Bros. & Smith Co., Nor- 
wood, Mass.; George Wightman, 
Northwestern Leather Co., Boston; 
Richard Kaltenbacher, Seton Leather 
Co., Newark, N. J.; C. L. Heselton, 
Armour Leather Co., Chicago; Fred 
H. Becker, Ohio Leather Co., Girard, 
O.; Harold Connett, Surpass Leather 
Co., Philadelphia; Kurt C. Friend, 
J. Greenebaum Tanning Co., Chi- 
cago; W. F. Schumann, Jr., Hoffman- 
Stafford Tanning Co., Chicago; Wil- 
liam F. Hickey, of John R. Evans & 
Co., Boston; Fred A. Arnold, of 
Jones & Naudin Co., Gloversville, 
N. Y.; Edwin H. Gallun, of A. F. 
Gallun & Sons, Milwaukee, Wis.; 
Sherwood B. Gay, of Blanchard Bro. 
& Lane, Newark; George E. Harding, 
of Howes Leather Co., Boston; Ir- 
ving R. Glass, Tanners’ Council of 
America, New York; and Nathan P. 
Dworetzky, also of the Tanners’ 
Council. 


INTERNATIONAL SHOE 
RAISES PRICES 5-40c 


Other St. Louis Concerns 
Follow Suit 


This week International Shoe Co., 
St. Louis, announced that it had in- 
creased wholesale prices from five 
to 40 cents per pair on its general 
and specialty lines of men’s, wom- 
en’s and children’s shoes. The in- 
crease followed a boost averaging 
15 cents per pair made on its gen- 
eral lines last month. 

Company officials said the increase 
was due to higher leather, rubber 
and shoe materials and_ supplies 
prices. They cited the 60 percent in- 
crease in cattlehides over a month 
ago and crude rubber costs which 
have risen over 150 percent. 

A breakdown of the boosts finds 
women’s shoes up from 10 to 35 
cents per pair at wholesale, men’s 
and boys’ dress and work shoes up 
from 15 to 40 cents, and children’s 
shoes up from five to 25 cents per 
pair. 

Most of the women’s shoe manu- 
facturers and many men’s, boys’ 
and children’s shoe manufacturers 
in the St. Louis area have already 
taken their lead from the larger man- 
ufacturers, upped prices from five 
to 40 cents. 





RETAIL SHOE CHAIN STORE SALES 
REFUTE "SCARE BUYING" IN JULY 


Sales of four of the nation’s lead- 
ing retail shoe chains for July showed 
an laverage lincrease of 8.4 percent in 
dollar volume over July 1949. This 
was far less than gains reported for 
the month by other retail outlets such 
as Sears, Roebuck & Co., which ex- 
ceeded July 1949 shoe sales by 54 
percent. 

Both the Tanners’ Council and Na- 
tional Shoe Manufacturers Associa- 
tion point to the moderate chain 
sales increase in July as evidence of 
little “scare buying” in shoes since 


the Korean war began. Much of the 
dollar increases reported for July can 
be attributed to heavy sales of nylon 
hosiery carried by the chains. 

Increases among the individual 
chains ranged from 16.4 percent for 
A. S. Beck to as little as 3.3 percent 
for Melville Shoe Corp. Only Beck 
and G. R. Kinney Co. showed sales 
volume increases for the first seven 
months of 1950 as compared to the 
same period in 1949. Edison Bros. 
Stores, Inc., reported the largest de- 
crease with a drop of 4.4 percent from 
1949 figures. 





CHAIN STORE SALES ANALYZED 





($1,000) July July First 7 Months % 
1950 1949 Change 1950 1949 Change 
Beck si.s-:+.056.3 25850 2,018 +16.4 22,743 22.605 +0.6 
Melville .......... 4,993 4,831 + 3.3 38,666 39,502 —2.1 
Edison ............ 5,122 4,697 + 9.0 40,822 42,687 —4.4 
Kinney .......... 2,431 2,192 +11.0 17,776 17,525 +1.4 
Total ..... .... 14,896 13,738 + 8.4 120,007 122,320 —1.9 
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CANADIAN SHOES 
FACE PRICE BOOSTS 


Rising Costs May Force 
Spring Increase 


Retail increases averaging $1 to $3 
per pair for men’s shoes can be ex- 
pected throughout Canada by Spring, 
according to leading Canadian shoe 
manufacturers Industry spokesmen 
also see smaller increases on Spring 
1951 lines of women’s shoes. 

Retail shoe prices in Canada have 
already jumped from 15 to 20 cents 
per pair on some lines while the more 
expensive shoes now cost about 50 
cents more per pair. As usual, shoe 
manufacturers blame the increases on 
rising leather and shoe materials 
costs. They point out that while 
supplies of leather and shoe materials 
might increase, there is small likeli- 
hood of price declines. 

Shoe manufacturers, already con- 
fronted with prospects of continually 
rising leather prices, are facing a fur- 
ther problem. They hear that U. S. 
tanners are stepping up demand for 
Candian hides and skins. This, they 
fear, will lead to even higher leather 
prices in Canada and may seriously 
limit supplies. If so, they will be 
forced to raise shoe prices this Fall 
and more so by next Spring. 

The fact that U. S. tanners are re- 
ported anxious to obtain Canadian 
hides is expected to complicate mat- 
ters for Canadian shoe manufactur- 
ers, particularly if military shoe 
orders should come along. 

Such a situation would not only 
increase shortages and raise costs 
for Canadian shoe manufacturers but 
it may affect their sales volume seri- 
ously. Manufacturers have been 
under pressure to cut prices from re- 
tailers who report sales are down 
from last year and that lower priced 
footwear is far from the most wanted 
by consumers. 

In the face of this price and sup- 
ply uncertainty, both tanners and 
shoe manufacturers have withdrawn 
future price quotations and things 
are now more or less on a day-to-day 
basis. 


Israel May Alter Shoe 


Rationing Plan 

The Government of Israel’s an- 
nounced intention last week to ration 
leather shoes and clothing (L&S, Aug. 
5, 1950) has run into a solid snag. 
Stormy opposition from manufactur- 
ers and storekeepers as well as the 
“one-pair-a-year” consumers has 
forced the government to reconsider. 

Although persisting in their deter- 
mination to apply rationing, govern- 
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ment officials have now indicated they 
are willing to study possible revisions 
in the present plan, 

The plan was hotly debated in the 
Knesset (Parliament) this week as a 
country-wide shopkeepers’ _ strike 
reached a climax. Mrs. Golda Myer- 
son, Minister of Labor, claimed the 
issue was one of “more immigrants 
or more shoes.” As she put it, there 
would be less money for houses for 
immigrants if more foreign exchange 
was spent for yarn and hides. 

Israel now lists some 140 shoe fac- 
tories of which 30 belong to the 
Union Shoe Manufacturers and 10 
are cooperative producers. General 
Shoe Corp. has helped a group of 
Jewish philanthropists finance and 
build a large shoe plant in Jerusalem 
which is expected to start production 
shortly. 

The two groups of shoe manufac- 
turers now operating produce a com- 
bined total of 100,000 pairs monthly, 
of which 40 percent are children’s 
shoes, 35 percent women’s, and 25 
percent men’s. 

Since Israel’s tanning industry, 
capable of producing 350 tons of sole 
leather and 250,000 sq. ft. of upper 
leather per month, is severely handi- 
capped by a shortage of raw hides, 
shoe production is concentrated on 
those types requiring the least 
amount of upper leather. Israel’s 
favorite shoe is the California process 
shoe, using less leather and cheaper 
than most types. 


BRANDEIS HONORS SHAPIRO 

Plans for the erection of the Abra- 
ham Shapiro Athletic Building as a 
memorial to the late Abraham Sha- 
piro have been announced by Bran- 
deis University of Waltham, Mass. 
The new building, to be located on 
the University campus, will serve to 
bring Brandeis into active athletic 
competition with such schools as 
Harvard, Boston College, Dartmouth 
and West Point. 

Funds for the construction of the 
building have been made available 
to Brandeis by the Abraham Shapiro 
Memorial Committee and members of 
the Shapiro family. During his life- 
time, Shapiro was regarded as “dean” 
of the New England rubber shoe in- 
dustry and was noted for his generous 
and varied philanthropies and active 
participation in numerous charitable 
activities. 

Benny Friedman, former _all- 
American football star at the Uni- 
versity of Michigan, is director of the 
athletic program at the non-sectarian 
Jewish-sponsored university. 
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LEATHER WORKERS 
WIN 3c WAGE BOOST 





Massachusetts Tanners Must 
Pay 5000 Workers 


Close to 4500 Massachusetts leather 
workers employed in Peabody, Dan- 
vers, Salem, Woburn and Lynn and 
possibly 500 more in Norwood, 
Mass., tanneries have been awarded 
a three-cent hourly wage increase. 
The increase was granted by Saul 
Wallen of Boston, former chairman 
of the New England War Labor 
Board, who acted as arbitrator in the 
wage dispute after it reached an im- 
passe in June. 

The workers are members of In- 
ternational Fur and Leather Workers 
Union, now unaffiliated, which num- 
bers some 3500 workers under Local 
21 in the Peabody, Danvers, Salem 
area and another 1000 under Wo- 
burn and Lynn locals. The increase 
is retroactive to April 1. 

Under Wallen’s decision, nearly 
40 tanneries will pay the new rates. 
The tanneries have a two-year con- 
tract with IFLWU terminating in 
1951 but the union brought up the 
pay rate question under a wage re- 
opening clause. 

Wallen reported that he was un- 
able to pass on IFLWU’s request for 
a three-weeks’ vacation and pension 
fund under the arbitration agreement 
clause in the present contract. He 
was called in as arbitrator when ne- 
gotiations between the union and 
the Massachusetts Leather Manufac- 
turers Association broke down. Al- 
though the decision was made specifi- 
cally for the Peabody, Salem, Lymn, 
etc., area, it is believed some 500 
Norwood workers wil! also be bene- 
fited. 

Average pay rate of workers in 
the area is now $1.63 per hour with 
“cellar workers” receiving a low of 
$1.40 and piece workers a much 
higher rate. 


Lucille Turner To Head 


Patent Bureau 

Lucille Turner, formerly shoe and 
accessories Merchandise Editor of 
Harper’s Bazaar, has been appointed 
director of the Patent Leather Bu- 
reau of the Tanners’ Council. Her 
wide experience in shoe and acces- 
sory merchandising and knowledge 
of style coordination is expected to 
make her services invaluable to shoe 
manufacturers and retailers through- 
out the country. 








FIRST HALF HIDE IMPORTS 
FAR ABOVE 1949 FIGURES 


Imports of hides and skins for the 
first six months of 1950 have shown 
highly substantial increases over 
similar figures for the corresponding 
period a year ago, the Tanners’ Coun- 
cil reports. This is true in all types 
of rawstock, many of which were in 
a net export position at this time in 
1949, 

Arrival of 243,000 cattlehides dur- 
ing June brought the half year total 
imports to 1,225,000 hides, well over 
the 550,000 hides imported in the 
first half of 1949. Net hide imports 
for the first six months 1950 were 
1,040,000 hides against net exports 
of 47,000 hides in the same period 
last year. June imports included 
84,000 hides from Canada and 59,000 
from Argentina. 

Calf and kip imports during June 
totaled 190,000 skins, bringing the 
first six months’ import volume to 


1,220,000 against 364,000 last year. 
After deducting exports, the half 
year total amounts to 1,017,000 skins 
against net exports of 253,000 skins 
last year. June imports included 
51,000 calfskins from New Zealand, 
27,000 from Canada, and 12,000 
from France. The latter two coun- 
tries also supplied 12,000 wet kipskins 
apiece. 

Arrival of a total of 4,103,000 
pickled sheepskins from New Zea- 
land during June raised the months’ 
total to 4,535,000 skins and six 
months’ total to 10,510,000 skins. 
Last year, pickled skins imports 
totaled 4,416,000 skins. Imports of 
goat and kid skins totaled 3,998,000 
in June and 21,738,000 for the first 
six months. Following are compara- 
tive leather and rawstock import 
figures. 





RAWSTOCK AND LEATHER IMPORTS ANALYZED 





(000 Omitted) 


June June 


Imports 


Exports 
Total June June 6 Mos. 


6 Mos. Total 


LEATHER Unit 1950 1949 1950 1949 1950 1949 1950 1949 
BOUND Sib sysroccaskassesssnee Pounds ...... 79 93 288 1,124 120 6 1,172 341 
BRS 0. <cssecssssscees Pounds ...... 1 2 23 22 95 24 439 212 
RIRMODS scscresscsissesiees Sq. Ft. ....: 2,589 3,129 15,789 27,084 918 458 4,643 2,548 
NOAM aces svscssisxessesee Sa: Ft. ...:.. 316 S53. 2.727 «%5237  A2k 32 1,213 542 
Glove, Garment ....Sq. Ft. ...... 332 271 1,770 1,878 65 11 1,026 473 
Bag, Case ....0rc0cc0ee Sq. Ft. ...... 56 39 279 258 62 19 360 84 
Upholstery ............ Sq. Ft. ...... 10 42 184 672 20 2 63 8 
RAWSTOCK 

Cattlehides ............ Hides ........ 16 72 185 597 243 103 1,225 550 
Calf and Kip ........ Sees ...:.... 35 105 203 617 190 44 1,220 364 
Goat and Kid ........ Skins ....... — — a — 3,998 4,005 21,738 19,370 
Cabrettas .............. Skins =....::.. — — — — 260 256 2,033 1,502 
Shearlings ............ Skins ........ — — —_ — 174 Fi 2,527 374 
Pickled Sheep ........ BES: 5050+ 126 30 518 249 4,535 470 10,510 4,416 
Wool Skins ............ Skins ........ _ — _ — 119 70 1,135 331 








HONOR ST. LOUIS SHOEMEN 
Shoe manufacturers of St. Louis 
were honored recently at a luncheon 
given at the Hotel Statler by the Ad- 
vertising Club of St. Louis. 

A feature of the event was the pre- 
sentation of a special bronze plaque 
to Si Bland, president of the St. Louis 
Shoe Mannufacturers Association. 
The plaque was given in recognition 
of the shoe industry’s contribution to 
the advancement of the city of St. 
Louis. 

Leading styles of all St. Louis 
women’s shoe manufacturers were 
modelled during the luncheon and 
Brown Shoe Company’s technicolor 
film “Why the Shoe Fits” was shown. 
Another feature was the showing of 
International Shoe Company’s collec- 
tion of historic shoes. 


ARMY AWARDS AND BIDS 

O’Sullivan Rubber Company, Win- 
chester, Va., has been awarded con- 
tract for 200,000 pairs of rubber 
composition, half tap soles as called 
for in QM-30-280-50-1061, the New 
York Quartermaster Procurement 
Agency announces. Award was made 
on the firm’s bid of $.1595 to $.2300 
per pair. 

Award for $60,000 worth of serv- 
ices, maintenance and parts for shoe 
repairing machinery was also made 
to Landis Machine Company. 

The Agency also announced Invita- 
tion to Bid QM-30-280-51137 cover- 
ing three sets of molds for cleated 
soles and heels of ski-mountain 
boots. Bids will be opened in New 
York at 2:30 p.m., Sept. 11 with de- 
livery to be completed during Dec. 
Procurement is for the Army. 
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ORDER NEW ENGLAND 
TRUCKING RATES CUT 


ICC Lowers Shoe Shipping 
Rates To Boston 


The Interstate Commerce Com- 
mission has ordered current trucking 
rates reduced on shoes shipped from 
points in Maine and New Hampshire 
to Boston. In a message to the New 
England Shoe and Leather Associa- 
tion, the Commission stated that, ef- 
fective Aug. 17, new rates will be 
equal to the 1948 rate (before the 
present increase) plus five percent, 
except for minor adjustments in a 
few cases. 

The ruling brings to “a successful 
conclusion” efforts by the Associa- 
tion to have the rates reduced during 
the past several years, Maxwell Field, 
NESLA executive vice president, an- 
nounced. 

Field reported to Association mem- 
bers that the ICC order stated that 
“after consideration of the record in 
the Boot and Shoe Case and the peti- 
tion for rehearing and reconsidera- 
tion by the respondents—the New 
England Motor Rate Bureau — and 
this Association’s reply, it is ordered 
that the petitioner has failed to estab- 
lish that the findings of Division 3 in 
its report of Oct. 7, 1949, are con- 
trary to the facts or law.” 


American Hide & Leather 
Profits Up 


Net operating profit for the year 
ended June 30, 1950, for American 
Hide and Leather Co., Boston, to- 
taled $576,679, after taxes, deprecia- 
tion and other charges, according to 
the company’s annual report released 
this week. This compares with a net 
income of $463,925 in the preceding 
year. Net earnings after preferred 
dividends were equivalent to 71 cents 
per share on common stock. 

Net sales of leather totaled $16,- 
822,077 as compared with net sales 
of $16,550,995 in 1949. The com- 
pany reports the increase due to 
higher prices since footage of leather 
delivered in 1949 and the recent fiscal 
year was approximately the same. 

Commenting on the effect of the 
Korean war, the report signed by 
Carl F. Danner, president, and Claude 
Doythit, chairman, stated there has 
been a “substantial rise in all for- 
eign commodity markets, and _ this 
has been reflected in prices of do- 
mestic raw material,” 
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New Vice President 














Hugh M. Laird, manager of the 
New York Office of Bristol Manufac- 
turing Corp., Bristol, R. I., for the 
past seven years, who has been ap- 
pointed a vice president of the com- 
pany. Laird is very well-known in the 
fabric and waterproof footwear in- 
dustry, having been associated with it 
for several years. He will continue in 
charge of Bristol’s New York office. 





QM OPENS GLOVE BIDS 


Marinette Glove Co., Marinette, 
Wis., was low bidder this week on 
the Chicago Quartermaster Procure- 
ment Office’s invitation to bid on 


363,000 pairs of men’s shell leather 


gloves. H. G. Pitman Glove Co., 
Domestic 
Pack 
Size 3—130,200 prs. 
Marinette Glove Co., $ 1.605 
Marinette, Wis. 1.625 
1.655 
1.685 
Northwest Glove Co., 1.85 
Winona, Minn. 
S1zE 4—232,800 prs. 
Marinette Glove Co.., 1.655 
Marinette, Wis. 1.675 
1.705 
L735 
Northwest Glove Co., 1.97 


Winona, Minn. 
Steinberg Bros., 
Amsterdam, N. Y. 
Women’s GLoves—10,270 prs. 


H. G. Pitman Glove Co., Inc., 
Johnstown, N. Y. 


Inc., Johnstown, N. Y., turned in low 
bid on 10,270 pairs of women’s 
Bids were opened Aug. 14 
at the Chicago office. Following are 
bidders, quantities and prices: 


gloves. 


1.9175-1.93 


2.10 


Export 
Pack 


$ 1.615 
1.635 
1.665 
1.695 


1.86 


1.665 
1.685 
1.715 
1.745 


1.98 


1.935-1.95 


Quantity 


20,000 
20,000 
25,000 
25,000 
Net 
100,000 
3%—20 days 


20,000 
20,000 
25,000 
25,000 

Net 
100,000 

3%—20 days 

80,000 

Net 


10,270 
Net 





SECRET WEAPON 


CROMPTON || 
RICHMOND | 


INCORPORATED | 


FACTORS |; 





In American business, it’s no mystery ... simply a hard hitting 
combination of men and money. 


Translate your own business potentials into better performance 
with Crompton Factoring. We discount receivables. This service 
augments working capital with cash — for vital production and 
distribution needs. 


Crompton Factoring banks on the human factor in management. . . backs it 
up with money for greater productivity and financial progress. 


Crompton Factoring includes a complete credit service. You assume no credit 
risks . . . and save on overhead. 


Crompton is equipped for the job with the resources and experience of a busi- 


ness founded in 1807. 


CROMPTON-RICHMOND CO., INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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GC Automatic Edge 
Trimming Machine—A 


Removes pre-determined amount of stock from soles with a rotary 
cutter or abrasive wheel and gives the proper edge character for ink 
receptivity. May also be used for chamfering, producing any desired 
angle or bevel, and for rabbeting a platform to accommodate the 
seam in slip-lasted footwear. Adjustable feed and trimming speeds 


for various materials and sole shapes. ~™ 
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Efficiency* in 


U/C Automatic Edge 
Inking Machine —A 





U/C Automatic Edge 
Setting Machine —A 








Inks edge and rand, edge and extension to %4 inch or chamfered 
portion of sole only. Assures cleaner shoe bottoms and more uniform 
application. High quality is evenly maintained and users experience 
marked decrease in ink and operating costs. Adjustable feed accom: 
modates all materials. Easily cleaned and maintained. 
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Pre-Finishing Soles Use All 3 


UNITED 
AUTOMATIC EDGE MAKING 





MACHINES 


% Uniform edge trimming — always 

% Uniform, thrifty edge inking 

% Important savings in buffing abrasives 

% Cleaner soles — minimum need for bottom cleaning 
% Greater overall product uniformity 


IF you now perform a pre-finishing opera- 
tion on soles with the GM AUTOMATIC Edge 
Trimming Machine you know how valuable 
this modern automatic equipment can be in 


low. By going automatic all the way — you 
can get these production advantages in ink- 
ing and setting as well. 


As a unit or individually, these machines 


keeping production high and operating costs can produce 3600 and more pairs of soles per 








8-hour day. All three machines are individu- 
ally motor driven and give the production 
results you expect. With leather, rubber-like 
or synthetic soles the entire production is uni- 
form and meets quality standards that cannot 
be accomplished by hand. 


These machines can be real money savers. 
Why not let a United branch office representa- 
tive give you additional facts on any of these 
machines as they apply to your situation? 


CORPORATION 


BOSTON, MASSACHUSETTS 


tea 


Hand work cannot as rapidly achieve such uniform quality as in the 
edge produced by this machine with its rotary iron. Speed adjustable “ 
for proper feeding of variety of materials, thicknesses and patterns. 
Heat for iron is rheostat controlled. 


hase, 
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NAVY OPENS BIDS ON 
339,264 PAIRS OXFORDS 


13 Shoe Manufacturers Bid 
On Big Order 


Bids from 13 leading shoe manu- 
facturers on Navy Invitation No. 
6834, the much-publicized invitation 
calling for 80,160 pairs of brown 
oxfords and 259,104 pairs of black 
oxfords, were opened before an ex- 
pectant audience at the Navy Pur- 
chasing Office this week. 

The Invitation, largest to be opened 
since outbreak of the Korean war, 
had excited much comment in the 
trade. Many observers felt it pre- 
saged large military shoe orders to 
come. However, the Defense Depart- 
ment has since reported that armed 
services shoe requirements are not 
heavy at this date. 

Following are bidders, 
and prices: 

Regal Shoe Co., Whitman, Mass., Item 
2A, 30,000 pairs at $7.17 per pair. 

Bates Shoe Co., Webster, Mass., Item 
2A, 10,000 pairs at $6.64 per pair. 

Endicott-Johnson Corp., Endicott, 
N. Y., Item 1A, 32,988 pairs at $6.855, 
7,092 pairs at $7.355. Item 1B, 32,988 


quantities 


pairs at $7.01, 7,092 pairs at $7.51. Item 
2A, 44,076 pairs at $6.565, 9,468 pairs 
at $7.215. Item 2B, 113,288 pairs at 
$6.72, 36,348 pairs at $7.37. 

Curtis Shoe Co., Inc., Marlboro, Mass., 
Item 2A, 30,000 pairs at $6.98 for pyrox- 
ilin box toes or 30,000 pairs at $7.085 
for leather box toes. Item 2B, 30,000 
pairs at $7.18 or $7.285, pyroxilin or 
leather box toes. 

The H. C. Godman Co., Columbus, O., 
Item 1A, 40,080 pairs at $6.69 or 40,080 
pairs (Item 1B) at $6.83 or 50,000 pairs 
(Item 2A) at $6.49 or 50,000 pairs 
(Item 2B) at $6.53. 

Hubbard Shoe Co., Inc., Rochester, 
N. H., miximum bid of 30,000 pairs, 
15,000 pairs under Items 1A, 1B, 2A, 2B 
at $6.72, $6.82, $6.84, $6.94, $6.58, 
$6.68, $6.70 and $6.80 respectively. 

Huth-James Shoe, Inc., Milwaukee, 
Wis., 20,000 pairs maximum, Item 1B, 
20,000 pairs at $7.85. Item 2B, 20,000 
pairs at $7.71. 

Doyle Shoe Co., Brockton, Mass., Item 
1A, 40,080 pairs at $5.9875. Item 1B, 
40,080 pairs at $6.035. Item 2A, 43,000 
pairs at $5.5475, Item 2B, 43,000 pairs 
at: $5.595. 

E. J. Givren Shoe Co., Inc., Rockland, 
Mass., Item 1A, 20,000 pairs at $6.54, 
10,000 pairs at $6.44. Item 1B, 20,000 
pairs at $6.66, 10,000 pairs at $6.56. 
Item 2A, 20,000 pairs at $6.35, 10,000 
pairs at $6.25. Item 2B, 20,000 pairs at 
$6.47, 10,000 pairs at $6.37. 

John Foote Shoe Co., Brockton, Mass., 
Item 1A, 10,000 pairs at $6.47. Item 1B, 
10,000 pairs at $6.63. Item 2A, 19,000 


pairs at $6.33. Item 2B, 10,000 pairs at 
$6.49. 

J. F. McElwain Co., Nashua, N. H., 
200,000 pairs maximum, black oxfords, 
120,000 pairs at $5.48 FOB Brooklyn or 
$5.64 FOB Oakland, Cal., 80,000 pairs 
at $5.63 FOB Brooklyn or $5.74 FOB 
Oakland or total of 200,000 pairs at 
$5.53 FOB Brooklyn, $5.69 FOB Oakland, 
Cal. Alternate bid: 120,000 pairs at 
$5.48 Brooklyn, $5.64 Oakland. Low 
brown shoes, 80,000 pairs at $5.79 Brook- 
lyn, $5.95 Oakland. 

Wall-Streeter Shoe Co., North Adams, 
Mass., Item 2A, 53,000 paris at $6.592. 

Quigley Shoe Co., Abington, Mass., Item 
1A, 30,000 pairs at $6.96. Item 1B, 30,- 
000 pairs at $7.19. Item 2A, 30,000 pairs 
at $6.83, Item 2B, 30,000 pairs at $7.06. 
Will accept maximum of 30,000 pairs. 


ARMY SEEKS MORE LACES 

Invitation to ‘bid on a total of 113,- 
640 pairs of white nylon boot laces 
has been issued by the New York 
Quartermaster Procurement Office. 
Item 1 on QM-30-280-51-149 specifies 
bids on 47,520 pairs of 30 inch white 
spun nylon boot laces; Item 2 lists 
19,440 pairs of 44 inch laces; and 
Item 3 calls for 49,680 pairs of 60 
inch laces. Bids will be opened in 
New York at 1:30 p.m., Aug. 25 with 
delivery scheduled for Oct. to Nov., 
1950. 





Visit Us At The Shoe & Leather Fair—Olympia, London, England—Sept. 11-15 
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Come by air... 


Come by sea... 
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but don’t miss the 41st. 
Shoe & Leather Fair 








REGO. TRADE MARK 


Leathers 


STAND NO. 321 


Sole Distributors for Shoe Leathers: 


R. A. KOHNSTAMM, LTD. 
9/10, OLD BAILEY, LONDON E.C.4. 
TELEPHONE: CITY 7061 


TREFOREST 
CHROME LEATHER WORKS LTD. 


TREFOREST SHOE AM. 
SUEDE PONTYPRIDD, GLAM 


OLYMPIA - LONDON - Wi4 
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GLACE KID Telegrams & Cables: 
SEPTEMBER 11th-15th, 1950 + % CRAIN, GLOVING = UNAnin 
” ’ LEATHER Telephones: 
+ ¥ PECCARY HOGSKINS TAFFS WELL 4 & 5 
nn Oe in | RAPE EE EE EP 
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American and all Overseas visitors 


re Oo wer We 


G. L. MAJOR 


AT STAND No. 333 EMPIRE HALL 


welcome at 
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z * * Please send your patterns for quotation. bi 
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PRICES EASIER, SALES VOLUME 
LOWER IN LEATHER MARKETS 





Shoe Manufacturers Curtail Orders As 
Hide Market Weakens 


Sole leathers mixed, offal fairly 
active. Calf and sides bring fewer 
sales. Suedes do good business. 


New York Market Slower 

Upper Leather: Tanners report 
volume of trading off from recent 
sales. Prices still firm and mixed as 
to tanner. Large spread elk listed from 
§56-60c and down with extremes in 
the 60’s. Despite fair sales, tanners 
find price resistance encouraged some- 
what by recent weakness in hides. 
Shoe manufacturers have also man- 
aged to buy most of their leather re- 
quirements for Fall by this time, can 
afford to wait until market settles. 
Tanners, however, say they cannot re- 
place even at present prices. 

Calf: Demand for calfskins appears 
to have slackened. Women’s weight 
suede starts at $1.30 down for aver- 
age good tannages, with men’s weights 
at $1.25 down. Women’s weight 
smooth ranges from 90c to $1.10 as 
to tannage, etc., while men’s weights 
are several cents higher. Lighter 
weights by far the best seller with 
women’s shoe manufacturers dominat- 
ing the New York area. Some for- 
eign calf, smooth women’s weight, 
available in spot at prices ranging 
from 80-85c but few sales reported. 

Sole Leather: Demand for sole 
leathers still good but slower than in 
recent weeks. This is true with most 


'eathers today. Bends now range from 
63c for heavies up to 75c for lights 
on average tannery run. Bellies move 
wound 46c for steers and 48c for 
cows. Single shoulders, heads on, in 
good demand and bring 60c when 
available. Single lights in limited sup- 
ply; tanners can get what they want 
for a good sized quantity. Double 
rough shoulders, tannery run, sell 
from 69-74c as to weight. Specialty 
runs of men’s waist belting have sold 
to 78c. Cut sole sales still active as 
cutters continue busy. 


Sole Leathers Spotty 


Boston sole leather tanners try to 
hold to previous high prices but find 
shoe manufacturers less willing to bite. 
Buyers point to weakening hide mar- 
ket, say they can now wait for leather 
prices to level. Most have already 
filled greater part of Fall needs. Light 
bends continue to sell well but these 
are limited as women’s shoe manufac- 
turers keep them moving. Sales still 
made up to 73c but harder to find. 
Heavy leathers lagging, sales spotty at 
mixed prices. Some tanners still ask 
up to 68c for medium bends, find 
some sales a cent or two below this. 
Heavy bends slower at prices up to 
6lc. 

Light Bends: 70-73c 

Medium Bends: 64-67c 

Heavy Bends: 58-61c 








Price And Trends Of Leather 











THIS MONTH YEAR 1949 
KIND OF LEATHER WEEK AGO AGO HIGH 
GREP Cilenie FING) sccicccscssgsccicccsccics 1.10-1.23 98-1.15 90-1.10 95-1,15 
CALE CWPGOIIO) oa.c cn ccsesscsssveccesedasssse 1.00-1.17 85-1.06 80-1.00 90-1.10 
ee NNN soo gs oa sinecue an ssaverncocescesadel 1.20-1.25 1.10-1.20 1.00-1.15 1.05-1.30 
KID (Black Glazed) ..................::+ 80-1.17 70-1.00 70-1.00 70-1.00 
I RN ooo cs ces acess vk scan dekcse aquatics 80-93 70-88 60-88 70-90 
PATENT (Extreme). ...............:.cs0000 48-56 48-56 48-56 56-66 
SHEEP (Russet Linings) .................. 19-28 18-23 18-22 19-23 
KIPS (Corrected) ........cccccccccseseee 60-67 60-64 54-58 57-61 
EXTREMES (Corrected) .................. 51-59 49-57 40-46 48-53 
WORK ELK (Corrected) .................. 46-56 44-54 41-46 52-56 
SOLE (Light Bends) ..............:c:000008 68-73 64-68 62-65 68-72 
oo esnc g faccaccsne~acnsas cdayecscasassses 44-49 42-46 31-35 44-48 
SHOULDERS (Dble. Rgh.) .............. 70-77 64-72 53-58 64-72 
SBEFEG: (Et. Suede). ......<....565600:600s0000 36-41 36-41 37-43 39-44 
SPLITS (Finished Linings) ................ 20-25 20-25 20-23 22-24 
SPEVES (Gass6t6)) ......-6..ccccccccccccccsseese 17-22 17-21 17-19 19-20 
WELTING (Vo x Ve) ceccccccsssssseseeses 914-10 83/4-9 8 914-10 
LIGHT NATIVE COWS .................. 30 -31N 28 -30 23-25 29, 


All prices quoted are the range on best selection of standard tannages using quality 


rawstock, 
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The Sign of 
QUALITY 


LEA TR ES 





SOLE LEATHER 


There's no substitute for — 
genuine leather, nothing 
that will function so well 
for your specific needs. — 
And there is no sole 
leather with the quality- 
characteristics you'll find 

in the genuine TIOGA 
OAK sole leather! 


4 CUT STOCK 

4 BENDS 

X BACKS 
dy BELLIES 
de SHOULDERS 


LE 






Westfield, Penna. 
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Philadelphia sole leather tanners re- 
port that excellent business continues. 
Prices still climbing as packers con- 
tinue to increase their prices. Tanners 
getting any price they name without 
trouble. As far as actual quotations 


ed 


SOLE- -GUSSET 


SUEDE | CININGS 


GLOVE LEATHERS 
HORSEHIDES 
COWHIDES 
SHANKS 
BELLIES 
DEERSKINS 
MOCCASIN COWHIDE 


A.L. GEBHARDT CO. 


416 N. Water St., Milwaukee 1, Wis. 
Phone: Daly 8-6919 


bE BHARDI A dee ENG C0. 











Eliminate High Cost 
White Goods From 
Your Wiping Rag 
Requirements 


Use Our Special Shoe Fac- 
tory Packing of Washed 
and Sterilized All Cotton 
Pastel Remnants. 


Price $30.00 per Cwt. 
Will average 4 yds. to lb. 


{Samples on Request) 


WIPING MATERIALS, INC. 


2000-28 N. MAIN 
ST. LOUIS (6), MO. 
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are concerned, tanners refuse to give 
any figures for publication. Adjust- 
ments made so frequently that any 
figures quoted today may well be ob- 
solete tomorrow. 


Sole Leather Offal Slow 


Sole leather offal sales slower on 
Boston market but tanners keep busy 
delivering against old orders. Buyers 
find it easier to buy below list today, 
cite declining hide market as factor. 
Most manufacturers have filled greater 
part of Fall needs, were able to order 
before peak prices set in. As a result, 
tanners lists more nominal this week, 
sales made off list. Cow bellies move 
best at 46c and below; above this 
sales slow. Steers not too active at 
45c and down. Single shoulders, 
heads and shanks slower. Double 
rough shoulders still active, prices gen- 
erally unchanged. 

Bellies: Steers: 45-47c; Cows 

46-49c 

Single shoulders, heads on: 

Light, 56-60c; Heavy, 46-50c 

Double rough shoulders: 70-77c 

Heads: 27-30c 

Fore Shanks: 35-38c 

Hind Shanks: 36-42c 


Calf Quiet 


Boston calf leather tanners report 
sales much slower. Quiet week on 
rawstock market plus heavy volume 
of leather moved in recent weeks slows 
demand. Many tanners prefer to work 
on old orders sold through Oct., hold 
off further sales until market stabil- 
izes. This is an in-between week, 
they say, but sales will probably con- 
tinue slower for weeks to come. The 
splurge is over, they feel. Since most 
had withdrawn lists several weeks 
ago, sales are made on day-to-day 
basis. Women’s weights do best busi- 
ness; men’s weights slower. Suedes 
moderately active. 


Men’s weights: B $1.10-1.23; C 
$1.04-1.20; D .94-1.14; X .89- 
1.04; XX 85c 

Women’s weights: $1.05 to 1.17; 

C 97c-1.07; D 90c-1.02; X 80c 
96c; XX 65c-78c 

Suede: $1.20-1.25N; 
1.05-1.10N 


1.15-1.20N; 


Sheep Spotty 

Sheep leathers reflect slowdown in 
rest of leather market although good 
pickled skins are still high. Tanners 
cannot ease prices as yet although fall- 
ing market may affect sales here. No 
price changes reported as yet: russets 
bring up to 28c. Shoe linings do best 
at 19c; boot linings at 25c. Colored 
vegetable fair at 27c and down; 
chrome linings slower at 28c and 
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down. Garments still moderately 
active. 
Russet linings: 28, 26, 24, 22, 20, 
18,16, Tyce. 
Colored vegetable linings: 
24, 21, 49; 17, ie 
Hat sweat: 29, 27, 25, 23c 
Chrome linings: 28, 26,24c 
Garment grains; 27, 25, 23, 21c 
Garment suede: 28, 26, 24, 22c 


Sides Slide 


Weakening hide market picture af- 
fects Boston side leather tanners who 
find demand much lower this week. 
Tremendous buying surge of past few 
weeks has slowed; shoe manufacturers 
are well bought up. Many tanners 
prefer to withhold sales, work on old 
orders rather than sell in weakening 
market. Sales made in recent weeks 
will keep them busy for next two to 
three months. Prices listed below are 
last week’s—still holding nominally— 
but principally a guide. Most sales 
today are made a cent or two below 
this. 

Heavy Aniline Extremes: B 61-65; 

C 60-62; D 53-56c 
Corrected Kips: B 59-67; C 57-65; 
D 55-63; X 49-S6c 
Corrected Extremes: 51-59; 49-55; 
47-53; 44-50c 
Corrected Large: 
41-45; 38-42c 
Work Elk: 46-56; 44-50; 40-44c 


27; 26 


45-50; 43-47; 


Splits Slow Down 


Boston splits market, spotty at best 
during recent run on leather, show 
definite effects of easing hide market. 
Buyers choosier than ever, will not talk 
business unless they feel they can buy 
at desirable prices. Tanners have all 
they can do to hold to quotations. 
Most did good business in past weeks, 
can afford to wait for clearer market 
picture. Heavy suede still wanted at 
47c and down. Gussets find some 
sales below 22c. Finished linings slow 
at 25c and down. 

Light suede: 36-41; 34-39; 32-36c 

Heavy suede: 43-47; 41-43; 38-40c 

Retan sole: 40, 38, 35, 33, 30c 

Finished linings: 19-21; 20-23; 21- 

25c 

Gussets: 17-22c 

Pickled Heavy, 14-15c lb.; Light, 

1214-13 4c |b. 
Blue splits; Heavy, 15-16c Ib; 
Light, 13-14¢c Ib. 


Kid Leathers Active 
Kid leather tanners report a good 
deal of activity in all kinds of leather. 
This time of the year is generally quite 
slow. However there is currently 
great demand for suede in black, blue 
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and brown and even some advance 
orders for white. Prices unchanged. 
Glazed selling well in black, with some 
brown and blue, and at firm prices. 

Slipper active in “every color 
imaginable” with slipper manufac- 
turers and cowboy boot manufacturers 
buying heavily at prices quoted for 
past few weeks. Linings also showing 
considerable activity in the entire 
price range with quite a few sales 
made at high level of 50c. This is 
for a special water-proof black lining, 
but it is unusual that the high priced 
linings sell in volume. Little business 
reported in crushed and none in satin 
mats. 


Current Average Prices 
Suede: 35c-93c 
Linings: 26c-50c 
Crushed: 30c-65c 
Glazed: 32c-1.17 
Slipper: 30c-65c 
Satin Mats: S1c-1.15 


Belting Leathers 


Belting leather tanners report busi- 
ness as active as it has been since the 
Korean fighting started. Tanners say 
that they can still sell anything, even 
what is usually considered undesirable. 


Actual prices still changing with 
great frequency. Tanners do not feel 
that a quotation made today means 
much tomorrow. 

Curriers still feeling the general 
business activity, receiving more or- 
ders than they can fill. While some 
have no lists, others do have a price 
list 2c higher than lists last quoted, 
and which may even go higher in the 
near future. The lists in use are ob- 
viously more of a guide in doing busi- 
ness than the final sales price. 


AVERAGE CURRIED BELTING PRICES: 
SUBJECT TO CHANGE 


Curried Belting Best Selec. 2nd 3rd 

Butt bends ....1.32-1.47 1.28-1.42 1.22-1.27 
Centers 12” ....1.61-1.83 1.51-1.76 1.29-1.32 
Centers 24”-28” 1.57-1.80 1.51-1.74 1.32-1.37 
Centers 30” ....1.51-1.75 1.46-1.71 1.32-1.34 
Wide sides ....1.22-1.41 1.18-1.35 1.11-1.16 
Narrow sides ..1.15-1.27 1.11-1.20 1.06-1.08 


Premiums to be added: ex. light 12c; light 
5c; ex. heavy 10c. 


Glove Leathers Up 


A leading producer has announced 
new prices on grey hair pigskins. No. 
1, 95c, No. 2, 80c, No. 3, 65c, No. 4, 
50c, No. 5, 40c, No. 6, 30c, No. 7, 
25c and No. 8, 15c. This represents 
an advance of about three cents per 
foot. Black hairs quoted as follows. 
No. 1, 85c, No. 2, 70c, No. 3, 60c, 
No. 4, 50c, No. 5, 40c, No. 6, 30c, 
No. 7, 25c and No. 8, 15c. Top 
grades about the same with the me- 
dium grades up. 

Cabrettas both men’s and _ ladies’ 
weights quoted by the same producer 
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Transmission, Bridle, Strap, 
Hydraulic Leathers 


Oak, Chrome, Combination Tan 


Hans REEs’ Sons 


39 Frankfort St. 
New York 7, N. Y. 


Tannery at 
Asheville, N. C. 


SUPEREES-the superlative leather! 
































HALEY CATE COMPANY, INC. 


EVERETT, MASS. ST. LOUIS, MO. 


SOFTOP DELUXE EUREKA 
Binding Adhesive Platform 
Piping Binding 


Jerry Burg, 402 Temple Bar Bldg., Cincinnati, Ohio 
Roy Doane, 726 Humphrey St., Swampscott, Massachusetts 
John G. Freeman Co., 918 North Fourth St., Milwaukee, Wisc. 

John E. Graham, 504 Case Bidg., 82 St. Paul St., Rochester, N. Y. 
Industrial Leathers, San Francisco and Los Angeles, California 
Odell Sales Limited, 920 Ste-Sophie Lane, Montreal, Quebec, Canada 
Fred Schenkenberg Co., 603 Wholesale Merchants Bldg., Dallas, Texas 
EXPORT: P. C. Fernandez & Cia., 50 Broad Street, Boston, Massachusetts 


STRIPPINGS BINDINGS PIPINGS 




















MATHER COUPON CONTROL 


Central control of pay and production is easy 
and sure with the Mather Numbered Coupon 
Method. It’s proved . . it’s perfect for piece- 
work plants. id s the one way to a of 
jobs in your shop and e iminate pay disputes. s 

Put in Mather Coupon Control and get a com- ce Gee ser a 
plete system for cost of printed supplies. Available in many sizes. 


We make tickets, coupons, tags and factory forms having are Seok ace 4 Pape om So 
serial numbers for control, identification and protection. 


MAIL THIS COUPON! gether with full information. 





COUPON HOLDERS 


Gummed coupon holders or 
coupon registers afford quick, 
easy methods for counting, 
checking and handling work- 











dmmercial fa 
yn re ils MATHER COUPON TICKET DIVISION, 2924 N. Western Ave., Chicago 18, lil, 

( EaCi CO SEND FREE COPY “Mather Numbered Coupon Method” Manual 
sata gtts MELONS COSEND FREE SAMPLE TICKETS AND COMPLETE SERVICE DATA Dept. LS-80 


ADDRESS. 
WE MANUFACTURE 
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Since 1888 


Specialty Leathers 
Side —Horse 
Well known Tannages 
KLENZETTE 
ANILETTE 


ROSS-ETTE 
and the popular 


\\ 


This tag attached to shoes 
uppered with Kleen-ette. 


A.H. Ross & Sons Co. 
Chicago 22, Illinois 
NEW YORK + Bankart & Samuelson 
SAINT LOUIS + AJ. W. Meier Co. 
CHICAGO « J. K. Reynolds Co. 
LOS ANGELES + A.J. &J.R. Cook 
BOSTON - Merchant -Loveys 


PHILADELPHIA + Schoenberg 
Leather Co. 





at 73c, 67c, 61c, 53c, 47c, 34c and 
24c. These prices follow the 3c ad- 
vance announced last week by other 


tanners. 
Business in general good in all lines. 


Late buyers are trying without success 


to cover Fall requirements. Govern- 
ment orders beginning to arrive, in- 
dicating a reduction in civilian pro- 
duction. 


Bag, Case and Strap 

While some let-up is noted from 
the shoe trade and from specialty tan- 
ners, Midwestern sources report that 
the market is holding firm despite 
newer weakness shown in raw mate- 
rials. Some bag, case and strap tan- 
ners point out that they are in a well 
sold up position with bookings com- 
plete for the next 30 and 45 days. 
Meanwhile, the price picture is un- 
changed from a week ago when at 
that time prices advanced 3 cents 
across the board on all selections. 


2'%% ounce case 53, 50, 47c 
3 ounce case $6, 33, 50c 
4 ounce strap 66, 63, 60c 
5 ounce strap 70, 67, 64c 
6 ounce strap 735705 67¢ 


Garment Leathers Strong 


No further price advances are re- 
ported this week following a 2-cent 
advance on grain garment leather and 
slight advances noted in horsehide 
leathers for the garment industry. 

Markets continue on the strong side 
again this week, principally in the 
garment leathers. Up to 31c is quoted 
on the top grade, while lower grades 
bring 29 and 26c. Suede garment, 
while holding firm, are unchanged at 
27, 25 and 23c, for their respective 
grades as to quality. 

In the horsehide leather market, 
prices are being quoted unchanged, 
but there is a noticeable weakness in 
the raw materials market which is 
generally attributed to the sharp de- 
clines in the beef hide market. How- 
ever, horsehide tanners are not an- 
nouncing any new price lists what- 
ever. 

Suede garment leather: 27, 25, 23c 
Grain garment leather: 31, 29, 26c 
(High colored grain garment 

2c more) 
Horsehide leather (avg.): 36-38c 
Better grades up to: 40-42c 


Work Gloves Steady 


All the time that raw materials 
have been advancing and despite the 
fact that they likewise have shown 
sharp declines during the past two 
weeks, split leather tanners in the 
Midwest have maintained price lists of 
19, 18 and 17c for glove splits for the 
work glove industry. These prices 
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prevail and tanners report a stepped-up 
tempo in demand from work glove 
manufacturers. The buying season is 
reaching its height, and business 
should continue for weeks to come. 

As noted last week, shoulder split 
prices were advanced considerably, 
based on higher costs of raw materials. 
No. 1’s were newly quoted at around 
60c, 2’s at 50c and 3’s at 40c. This 
market, however, differs considerably 
with the individual tanner. In some 
cases, No. 3’s are not even produced, 
with this tanner selling No. 1’s and 
2’s together, which will mean an en- 
tirely different price situation. Others 
may produce only No. 1’s of good 
quality and may obtain even higher 
prices. 


Horse shanks, 40-45 avg. ft. per 
doz.: 21c per ft. 

Horse shanks, 50-55 avg. ft. per 
doz.: 25c per ft. 

Cow bellies, 40-45 avg. ft. per 
doz.: 24c per ft. 

Cow bellies, 50-55 avg. ft. per 
doz.: 26c per ft. 

Shoulder Splits (Per Pound): 


No. 1’s—60c 
No. 2’s—50c 
No. 3’s—40c 


Glove Splits (LM): 19, 18, 17c 
Tanning Oils Level 


Buying interest active for most 
Tanning Materials. No new supplies 
of Divi Divi unti! new crop is in early 
next year. Wattle Bark also in scant 
supply and outlook poor. Increased 
demand for Sumac in European mar- 
ket, with some advance in price. My- 
robalans easier as are Mangrove Bark 
(So. Am.) quoted at $52. per ton. 

Tanning Extracts prices unchanged 
as demand in some instances exceeds 
what shippers will book. Wattle Ex- 
tract in short supply. Tanning Oils 
quotations leveled off generally after 
recent increases and market quite 
active. 


Raw Tanning Materials 


Divi Divi, shipment, bags ............ . 
Wattle bark, ton ......$70.00-$72.00 for ‘‘Fair 
Average’ and $67.50 for ‘‘Merchantable’’ 
GieG, See: WORT 6 Saewscessciescconae 74.00 
WY ENE 12, 0009 6 0b teal biacein Me ais: 6 01e(e. see $77.00 
Myrobalans, J. 1s, $48.00-$49.00 
(Craeree S400) ds BE 6 ccc ckicvswccs $45.00 


Valonia Cups, 30-32% guaranteed ..... $53.50 
I IE ong sik sews es cane were s 
WEAMETOVe DOrK, BO. AM. o.ccc ccc scces 


Tanning Extracts 
Chestnut Extract, Liquid (basis 
25% tannin), f.0.b. plant 
Tank cars 
Barrels c.l. ..... \. 
OMCOIE, EG kc icsicedvceciccccsc cwisiais:s 4.65 
Chestnut Extract, Powdered (basis 
60% tannin), f.o.b. plant 





WORE, Gh. ic viceicscdiccesicccesnccases 9.60 

ON EEL. sccucaecsvwesccccieseseee 10.30 

Bags, less than 100 pounds .......... 15.00 
Cutch, solid Borneo, 55% tannin, 

PLUS Guy occ ccccccccccccccccccccoce 06% 


Gambier Extract, 25% tannin, 
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Hemlock extract, 25% tannin, tk. cars, 


C.D. WHE co ccccccsstectsscceccce -0525 
Pies Gls sss ctunewenesvevececececes 
Oak bark extract, 25% tannin, Ib. 
BBle. O96 -OH, Ce. 2 ccccccccccccccce 06% 


Quebracho extract 
Solid, ord., basis 63% tannin, c.l. 
PEUS GUY 2 cccscccccsccscccccsecc 8 5/16 
Solid, clar., basis 64% tannin, <.l. .09 
Liquid, basis 35% tannin, bbls. .... .08 


GPOUNG GRIFACE occ cece cccccecccccce 16% 
Wattle bark, extract, solid .......... 07% 
Powdered super spruce, bags, c.l. 

STE BE 6x 00 6 nc0ne 60 6000 svcnces 05% 


Spruce extract, tks. f.o.b. works .... .01% 
Powdered valonia extract, 63% tannin .09% 


Tanners’ Oils 





Com Gil, TOG, GraS a cisivice cee vewte bs 
Castor oll No. f C.P. drs. le). .....5.. 22% 
Sulphonated castor oil, 75% ........ .19-.2U 
Cod, sulphonated, pure 25% moisture Ce. ee 
Cod, sulphonated, 25% added mineral .. .12 
Cod, sulphonated, 50% added mineral . .11 
Linseed oj] tks., c.l. zone 1 ........06 -176 
I TNE Saas ase sie navel sclcceee -198 
lh Ss rr 30 
WOUAEOE. GO CD, accwewnccccavnneces dae 
Neatsfoot, 40° C.T. ... aeucseve ame 
Neatsfoot, prime, drums, ‘c. te Raeuede -16% 
L.C.L. Maeaarde 18% 
Neatsfoot, *sulphonated, 75% Sean acotea ara kee 
Olive, denatured, drs. gal. ........... 2.25 
Waterless Moellon ... ehece Gee 
Artificial Moellon, 25% ‘moisture eaeia) eee 


CPN, BOONE, nic.cecacccecdencee's : 
ee rrr eT rer rer re rrr . 
Neutral Degras .... ates 

Sulphonated tallow, 75% ; 
Sulphonated tallow, 50% a aeraate 
SHOUSINE COMNOCUNA © cccsccccsccccsecs 





GO kedin ts cccicatiedatiasan cess - 
Sulphonated sperm, 25% water ...... .18 
Petroleum Oils, 200 seconds visc. tks., 
eS Perr rrr er ee eee 12% 
ee Oils, 150 seconds visc. tks., 
‘nai Oils, 100 seconds visc. tks., 
CRs aa ee eRee ale DURCCRE CE Keeecee 12 


si 
3 Quotations withdrawn 


PLAN LEATHER COURSE 

Lowell Textile Institute, Lowell, 
Mass., will conduct a one-week course 
in Textile Leathers, starting on Sept. 
11. Dr. Albert E. Chouinard, head 
of the Leather Department, an- 
nounced this week that the course, 
open to leather salesmen, will deal 
with the various applications of 
leather in the textile field. 

More than 30 tanneries from the 
East have already applied for admis- 
sion to the course which is sponsored 
by the American Leather Belting As- 
sociation. Topics will center on con- 
denser aprons and tapes, gill box and 
comber aprons, and the uses of 
leather on looms, pickers and other 
machines used in the textile industry. 
Subjects will be based on a general 
survey of yarn manufacture. 




















YOU get the BEST 


when you rely upon BARBOUR for 
rN your complete Welting requirements 
BOUR EE 


Sierndlir IN A WIDE RANGE OF DESIGNS 


2 « « «Notched * Scored + Reverse * Pre-stitched Reverse 
Rugged-Edge - Stout-Edge * Diamond - Doubledeck 
Custom Doubledeck + Dresswelt 
% GOODYEAR WELTING in all colors and Snowflake 
%& WELTINGS FOR EVERY WELT PROCESS 
Silhouwelt + Littleway - McKay ° Gridlox 
Stitchdown — Beadwelt » Notched Beadwelt 
World’s Largest Manufacturers of Welting 


BARBOUR WELTING 
Brockton 66. Mass. 















SHOE, SLIPPER, RUBBER FOOTWEAR [25 


MACHINERY 


° COMPO © McKAY ° WELT processes « 


REBUILT 


with 


ENGINEERED PRECISION 
for Superior Service 

i “~— Substantial Savings 

e Inquire Dept. LS 


ett M. ITZKOWITZ & SONS. in 


ASSORTMENT 
Always Established 1899 
Available 
for 
IMMEDIATE 
SHIPMENT 























Renowned half a century for integrity 
and cooperative spirit 








Use LES WANT ADS 
for sale of machinery, equip- 
ment, supplies, plants, etc. 
They get results— 

only $2.50 per inch 


Send copy to Leather and Shoes, 
300 W. Adams S#., Chicago 6, Ill. 
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INNERSOLES 
PLATFORMS 
WEDGIES 
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HIDE MARKET CONTINUES DECLINE 
AS PACKER TRADING SLOWS 


Easing Prices Held Good Sign 
By Trade 


Light trading in big packer 
hides. Calfskins, kipskins, coun- 
try hides quiet. Horsehides easier. 


Packer Hides Quiet 

It was hard starting activity in the 
Midwestern packer market this week, 
only a handful of hides changed 
hands, much of the business under- 
cover. Trading involved two cars of 
butt brands at 25'4c off 1c, about 
2,000 Colorado steers at 24c by the 
Association, a car of heavy cows and 
one of Colorados by an outside inde- 
pendent packer at 30c and 24c respec- 
tively, and an_ estimated 4,000 
branded cows by Big 4 packer at an 
estimated 26%c though the seller 
would not confirm details. 

Tanners quick to drop away from 
last bid level and last trading price to 
establish lower bid ideas. The drop 
was too severe to bring sellers into a 
trading mind. Light cows were bid 
on a level of 28c for Chicago, 28'¥c 
for St. Paul, 29c for Omaha and sim- 


ilar river productions, with no bids 
on the lighter average rivers. 

Some heavy steers were looked for 
as were heavy cows, the heavy cow 
bid being 30c for St. Paul, the heavy 
steers not priced. Light native steers 
were bid at 30c. Colorados were 
wanted at 24c, but sellers in the Big 4 
market wanted 24'4c at least. Branded 
cows were quite generally bid at 26c, 
but sellers were holding for 26 Yc. 


Calfskins Very Quiet 

There was a very quiet market for 
calfskins this week. Sellers were un- 
able to offer anything in the Big 4 
market and outside people were not 
of a mind to do much, holding much 
of what they had on hand for higher 
prices. Some bids on St. Louis calf- 
skins at 70c for heavies and 75c for 
lights were about the only bids heard 
around anywhere. Other selections 
were neglected, not because of no in- 
terest, but because buyers knew that 
sellers had nothing on hand. Small 
packer calf continued quotable at 60c 
for allweights, country allweights at 
35c, untrimmed. 

New York trimmed packer calf- 
skins are quotable at $4.25 for 3 to 
4’s, $4.75 for 4 to 5’s, $5.75 for 5 to 
7’s, $6.50 for 7 to 9’s and $9.25 for 
9 to 12’s, all nominal quotations. 


Big packer regular slunks last sold 
at: $3.85. 

New York trimmed collector calf- 
skins are quoted at $3.85, $4.60, $5.25, 
$6.00 and $8.25 respectively for the 
weight ranges mentioned above. 


Kipskins Slow 

Kipskins are quiet, the only interest 
reported that of some export inquiry, 
not priced. The buyer wishes only to 
know what might be available, but no 
one has stepped out to test this inter- 
est. With short supplies around a 
firm market might be the situation, 
but with hides dropping, it might be 
that kip will have to be adjusted like- 
wise. 

Small packer kipskins have sold this 
week at 45c. Country kip is nominal 
at 31 to 33c. 

New York packer trimmed kipskins 
are quoted at $10.55 for 12 to 17’s 
and $12 for 17’s and up, with collec- 
tor skins quoted at $9 and $9.50 re- 
spectively. 


Small Packer Hides 

The lack of big packer activity has 
forestalled any attempts of either side 
of the market to become active. Sell- 
ers have found that bids are not high 
enough, but buyers will not boost 
their ideas. They have dropped their 
ideas if anything. Sellers are offer- 
ing 48/50 lb. average allweights at 
27c selected, but best bids, and they 
are few at this level, are at 26c se- 
lected, FOB shipping points, for Mid- 
western and Northern productions. 
On the lighter side, sellers in the 
Southwestern section have been offer- 
ing 40/42 lb. averages around 29 to 


























QUOTATIONS 
Present Week Ago Month Ago Year Ago 
Native steers ............ 31 +-32N -32 27 «=-28 23 +24 
Ex. light native steers 33N 34N 31N 29 
Light native cows ... 30 -31N 3144-33 28 -30 23-25 
z Heavy native cows... 30 -31N 3114-32 2714-28 22 = -233% 
LOWER cos ” Native bulls .............. 2014-21 2014-21 17N 1614-17 
Heavy Texas steers .... 25% 26% 24Y4N 1934 
Light Texas steers .... 2814N 291AN 26N 21% 
Ex. light Texas steers 32N 32N 29N 2514 
Butt branded steers 254 26% 244AN 19% 
BATES Colorado steers ........ 24 26 24N 19% 
L. ° Branded cows .... ; 26% 27 26 -261%4N 21 
H LEATHER FILLERS Branded bulls .......... 1914-20 1914-20 16N 1514-16 
. =e rier Packer calfskins » oO «FS 72Y, 72'14-76A 40 -50% 
Chicago city calfskins 50 50N 45 -47 35 
LINCOLN FINISHES Packer kipskins ........ 60 60 55 45 
SPONGING AND 
SON WASHING. COMPOUNDS : 
INC. TANNERS’ SUGAR HIDE FUTURES 
AND LIME COMMODITY EXCHANGE, INC,, FUTURES MARKET 
° a a Close Close High Low Net 
COUDERSPORT COLLOIDAL CLAYS Aug. 17 Aug.10 For Week For Week Change 
PENNSYLVANIA ; Sey eee 24.35D 24.90T 25.20 23.95 —55 
CHEMICALS MMMRMNMEINS oo 552 05 sScacuussiereere 24.40D 24.65T eaeee . 23.95 —25 
On SEE aprerrre rece 23.90D 24.05T 24.35 23.30 —I15 
BNR 2. casayvvaieosvaccseurssahasdane 23.60D 23.60B 23.85 23.00 Tage 


Total Sales: 155 lots 
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“ The outstanding advantage of Methocel (Dow Methylcellulose) as a thickener 
cir is that so little will do so much. For example, a three or four per cent solution 
r= of high viscosity Methocel will thicken water so much that it will hardly 
at our. Moreover, Methocel provides uniformity of thickening, batch after 
ey atch. 

3e- In the leather industry, this thickening ability of Methocel makes it ideal 
d- as an adhesive in pasting leather, giving the correct viscosity and right 
nS. amount of “stick”. Further, Methocel is valuable in thickening both emulsion 
he type wax dressings and white shoe dressing in liquid or paste form, and in 
”_ thickening latex or resin finishes. 

to Find out now about Methocel, the superior synthetic gum. Try it in your 


products and see for yourself its many superior advantages. Send in the 
_ coupon for your free, experimental sample of the new Methocel, powdered. 


THE DOW CHEMICAL COMPANY «+ MIDLAND, MICHIGAN 
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The Dow Chemical Company 
Dept. ME-939AMidland, Michigan 

Please send free sample of METHOCEL, for use in 
Check viscosity desired: 15, 25, 100, 400, 1500, 4000 cps. 
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30c flat, but best bids are around 26c 
flat, FOB shipping points. Nothing 
has been sold as far as could be deter- 
mined. 

Last ideas on small packer bulls 
were around 17c selected for good 
quality 80 lb. averages, with heavier 
lots quoted less, particularly in the 90 
to 100 Ib. average class. 


Country Hides Quiet 

Interest this week practically nil, 
with the few bids at the 23c level 
rather than the 24c asking price, flat 
for trimmed 1’s and 2’s, FOB shipping 
points, 48/50 lb. average allweights. 
Some tanners were willing to step out 
and bid, but most were of a lower 
impression or were not bidding. Sell- 
ers continued firm in their ideas of 
24c flat. More offerings were noted 
around this week as compared to re- 
cent weeks when prices were heading 
upward. On some of the lighter av- 
erages, up to 24c flat was bid, but 
where this price was bid the asking 
price was well above 25c. However, 
tanners are becoming more concerned 
with the relative values of country 
hides as compared to small packers 
and big packers. Some big packer 
hides, even at the last paid prices, are 
much more attractive, value-wise, 
than the country hides because of the 
considerably better yield and the op- 
portunity to more selective buying in 
the big packers. 


Sheep Pelts Rise 
Big packer shearlings and fall clips 
sold this week at sharp price advances. 
Several cars of big packer No. 1 


shearlings sold at $3.45, up 15c, while 
fall clips brought $3.60, up 10c. No. 
2’s last sold at $2.30 and 3’s at $1.80. 
Market is extremely strong, with 
continued heavy demand from mouton 
manufacturers. The heavy demand 
is attributed to the exceptionally good 
retail demand for mouton collars for 
Fall coats. Meanwhile, packers re- 
pert that supplies are short on No. 1 
shearlings, with No. 2’s and 3’s out 
of the picture. Pickled skins are quot- 
able around $16 to $17 per dozen. 


Horsehides Easier 

The Midwestern horsehide market 
has turned slightly easier in sympathy 
with the beef hide market. Some easi- 
ness was noted last week, while prices 
this week are definitely on the softer 
side. 

Good quality Northern trimmed 
horsehides averaging around 70 to 80 
Ibs., are quotable from $11.50 to 
$11.75, and up to $12 in some in- 
stances, according to quality. Some 
sales are noted at these levels. Fronts 
continue to be quoted at around $8.00, 
while butts are figured in a range of 
$4.00 to $4.10, basis 22 inches and 
up, depending upon quality. 


Goatskins Steady 


Tanners show price resistance de- 
spite steady prices. Apparently, tan- 
ners have purchased major part of 
rawstock needs, are able to await de- 
velopments now. Overseas markets 
firm, offerings slim. Reported 1200 lb. 
Amritsars held from $11.75-$12.00 
per dozen c.&f. with $11.50 last paid. 
Those 50 percent large and 50 percent 
extra large brought $13.50. Southern 


CUTTING, PERFORATING, 


MARKING DIES 








MANUFACTURERS 


Cutting, Perforating, Marking Dies. 
Also Machine Knives. 


DISTRIBUTORS 


India Coconadas held at $12.00 for 
1.70/1.80 lb. skins with tanners no 
higher than $11.50. Deccans sold re- 
cently at $12.00. 

Capes very firm at origin with Eng- 
land paying 58c per lb. c.&f. for West 
Province extra lights. Last reported 
business in Red Kanos _ goatskins 
around $1.24-$1.25 basis the primes. 
Offerings light and a couple of cents 
higher now but tanners not interested. 


Dry Sheepskins Firm 

Not much business passing. Despite 
more interest, buyers claim they can- 
not meet shippers’ prices. Sellers, 
however, claim unsold stocks are not 
burdensome; cannot see any reason 
for reducing prices at this time. 

Hair sheep markets have firmed up 
considerably and late reports state 
shippers have relatively small unsold 
stocks of Cape glovers and are gener- 
ally not offering here. Shippers seek- 
ing best bids for Addis-abbeba slaugh- 
terers’ skins. Brazil cabrettas firm 
with a 68/70-kilos, 80/15/5% as- 
sortment, sold at $14-14.50 per dz. 
fob. and bids of $14.75 c.8&f. refused 
with $15 c.&f. asked. Dry salted 
Pakistan sheepskins, 1500-lbs. per 500 
skins, 85/15 assortments sold at 
$1.05, 1700-lbs. per 500 skins, at 
$1.17 and 2000-lbs. per 500 skins at 
$1.40 per skin, c.&f. 

Some business in Mocha blackheads 
at slightly over $1.50 per Ib., basis 
primes for 25/75 assortment with the 
number twos at two-thirds 
Trading also reported in Nigerians 
with Kanos going at 59c and Sokotos 
at 64c per Ib., basis primes. Off season 
for dry salted Sudans with few offers 
made. Previously most skins went to 
England, who paid higher levels than 
U. S. buyers. 

Shearling market quite firm. Mon- 
tevideos, mouton selection, sold at 
$3.60, ‘4-14 inch at $2.50 and %- 
4 inch at $1.70 per skin, c.&f. No 
late offers from the Cape with sellers 


price. 


well sold up. 
Wool pelt market strong. At Syd- 


Fales Clicking Machines and Seelye 
Beam Die Presses. 


ALSO 
Knox celebrated Ribbon Type Stitch 
Marking Machines. 


ney sale, 41,000 sheepskins offered 
with long merinos and comebacks 
three to five pence higher; all others 
advanced two to four pence. At Mel- 







= bourne sale, prices were one to three 
Write, Wire or Phone 
INDEPENDENT DIE & SUPPLY CO. 


OO Associate 
LaSalle near Jefferson 
peEW ERA DIE CO.’ ST. LOUIS 4, MISSOURI 


Red tion, Pa. Phone: GRand 2143 


pence higher. 

Papra slats firmer and late offerings 
for shipment of 1,000 Ibs. at $7.00 
and higher. Peruvians wanted for ex- 
port but sellers well sold up and can- 











not make offers. 
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Specialized Training 
in the 


Science and Practice 
of 


Leather Manufacture 


Sponsored by the Tanning & Allied Industries. 
Approved by Tanners’ Council of America, Inc. 
2-Year Course tor High School Graduates. 


1-Year Course for Men with a Degree in 
Science. 


SCHOOL OF 
LEATHER & TANNING TECHNOLOGY 


PRATT INSTITUTE 
BROOKLYN 5, N. Y. 


Write for literature and application form. 


Tear Out ee a 

and |  asseicanierececharnccia easel 
Mail for p PAB DRESS osc ctth cor cinat ce emer 
Information COU Ge SCAND sss avs ss sch scivcades ccpcancenccercusncenrecagey 





The vatwzat ‘lining 


for Shoes 


Me Calf” 


Natural Sheepskins 


REG. U.S PAT. OFF 


GILBERT & CO., Inc. 


“SINCE 1905" 
Main Office and Tannery: Westboro, Mass. 
Boston ne Bek South St. 


JOSEPH *.. SALOMO! N & CO., N. Y. 
GEO. H. CURTIS CO., ST. LOUIS 
WALTER SCHAFSTALL, 
CINCINNATI 
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DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK - OAK - MANGROVE 
STAINLESS SUMAC - ORDINARY SUMAC 
QUEBRACHO RAPID TAN “G” 
SPECIAL DIPPING EXTRACTS 


AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & Company, San Francisco, Calif.; New York City 
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ARAOTAN 


Reg. U. S. Pat. Off. 


A Universal Syntan 


An all purpose syntan made in types suitable for 
vegetable, chrome, alum and formaldehyde tan- 
nages. Imparts a fine silky grain to the leather with 
increased roundness and improved tensile strength. 
An excellent mordant for dyeing calf and glove 
leather—produces an even color. A perfect pretan- 
nage for shearlings and all types of white leather. 


Samples and Demonstrations Upon Request. 





*ARKANUM:—For efficient bating. 
*TETRANOL:—A highly efficient wetting agent. 


*Reg. U.S. Pat. OF. 


ARKANSAS CQ., Inc. 


ESTABLISHED OVER 40 YEARS 


NEWARK, N. J. 
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WHAT SHOE FOREMEN .... (Concluded from page 9) 
9. More truthfulness and frankness from the front 
office. Don’t be evasive or tight-lipped with the foreman. 


10. Don’t criticize the foreman in front of the operators. 


11. Let the foreman sit in with management and the 
union on labor-management negotiations or on important 
personnel problems. 

12. Eliminate to what degree possible all intra-company 
“politics” affecting the foremen. Give the foreman recog- 
nition for his merits. 


13. Let orders come from a single source, not from 
varied sources which are often conflicting. 


Conclusions 


Taken as a whole, shoe foremen appear to be a somewhat 
frustrated group groping for a solution for their attitudes 
and conditions. It is significant that some of the major 
“problems” are more psychological than material. For ex- 
ample, while the majority of foremen believes that in- 
creased income is important to them for reasons already 
cited, note that in Question 10—suggestions io create 
better front office-foremen teamwork—the suggestion of 
better salaries rated eighth on the list. 

Perhaps the most important findings of the entire poll 
is a simple but dynamic fact: the average foreman wishes 
deserved recognition for his services, responsibilities and 
abilities. This is a deep-rooted desire in all men. The 
foreman bewails his position of isolation—floundering 
somewhere between front-office management and labor— 
buffeted between the two and genuinely “accepted” by 
neither. He yearns to “belong,” preferably to the manage- 
ment circle where in the majority of cases he has not 
been wholly accepted. 

The shoe foremen appear to be in a serious dilemma 
about their own status. They have not, as a group, been 
accepted into the managerial circle as they’ve long de- 
sired. But lack of acceptance has not been due to any ob- 
jection of advancing the foreman to executive levels— 
except on the legitimate ground that the average foreman 


does not, apparently, have the well-rounded educational 
equipment to play a full executive role. 


Yet it is this same foreman who is often the best poten- 
tial for executive status—if he is properly trained to 
handle the larger scopes. Such training, however, does not 
come from a single source. Executive training must come 
from company programs, from programs devised by fore- 
men’s organizations, and especially the training of endless 
self-education. This, obviously, must become one of the 
long-range aspects of over-all foremen development; and 
the responsibility belongs equally to management and to 
the foremen themselves. 


It is also obvious, from the consensus of the poll, that 
front-office management in many shoe manufacturing 
firms, is responsible for some of the shortcomings and 
failings concerning its relations with foremen. It is very 
possible that it has taken its foremen too much for granted, 
resulting in the isolation and frustration commonly felt 
by many foremen. In companies where management has 
assumed a more positive and closer relationship with the 
foremen, success has been more pronounced in several 
important respects. 


Simmered down to a single core, the problem appears 
to be essentially one of human relations. In any aspect 
of human life, there is nothing more despairing to an in- 
dividual than to feel “left out” or exiled. It is just this 
kind of despair which many foremen apparently experience 
—some of them all their lives. It is not that the foreman 
isn’t given a fair deal in the average factory. Rather, he is 
evidently not given a human deal. As the saying goes 
pertinent to a marriage, “It’s the little things that count.” 
This emphatically applies to foremen-management rela- 
tions. 


The solution to the major problems in this relationship 
is obvious and practicable. And therein lies the hope of 
concrete improvement by a realistic and positive ap- 
proach under the cooperative auspices of both manage- 
ment and the foremen. 
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GEILICH LEATHER CO., TAUNTON, MASS. 
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LINING LEATHERS 
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CHARMOOZ 


THE PERFECT SUEDE LEATHER 


BLACK AND COLORS 


LEATHER 


INC. 


DELAWARE 


co's. 
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YES, we moved to new and larger 
quarters so we can serve you better 


BOND-RITE COMBINING CO. 


COMBINING OF FABRICS COMBINING OF LEATHER 
Mfrs. of ae and Non-Slip 


NOW at 25 BROCK ST. "Syer°" 


WINSLOW 


KIDDIE CHROME 
FULL CHROME TANNED 


LAMBSKINS 


WINSLOW BROS. & SMITH COMPANY 


STORES: BOSTON, 97 SOUTH ST. @ NEW YORK, 12 SPRUCE ST. @ CHICAGO, 173 NO. FRANKLIN 8T. 

















NORWOOD [MX MASS. 











UNITED STAY COMPANY, Inc. 222 tHIird st., CAMBRIDGE 42, MASS. 


G COMPANY 


BOSTON 
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News Quicks 


About people and happenings coast to coast 





Massachusetts 


® International Shoe Machine 
Corp. has announced a price reduc- 
tion of approximately six percent on 
certain of its thermoplastic adhesives 
used in conjunction with its Kam- 
borian Burns Cementer. 


® Most of the men’s shoe factories 
in the Brockton district are now work- 
ing on a five and one-half day week, 
according to trade reports. Present 
rush of orders at local factories has 
prompted the Brotherhood of Shoe 
and Allied Craftsmen, local union, to 
grant firms permission to work on 


Saturdays. 


@ Star Sole Leather Co., has 
moved from S. Main St., Randolph, to 
75 Ames St., Brockton. Carl Gallo 
is president-treasurer of the firm. 


® Massachusetts shoe production 
during June fell 8.2 percent from 


L 


WATCH FOR THESE 
Aug. 26 Features 





1. Critical Conditions Inten- 
sify Buyer Interest At Spring 
Leather Show. 








2. Leather Can Help Sell 
More Juvenile Shoes, by T. S. 
Hirtz, in charge of Buying and 
Styling of Juvenile Shoes, G. R. 
Kinney Co., Inc. 








3. Created For Spring, ‘51— 
Nine topnotch shoe designers 
present original Spring crea- 
tions. 





4. “Leather Preferred’ Isn’t 
Enough—Like every other prod- 


uct, leather has to be merchan- 
dised. 





5. The Kangaroo — Blessing 
To Shoe Comfort—The story of 
the strongest leather known. 








6. New Problems Facing The 
Shoe And Leather Industry, by 


Irving Glass, executive vice- 
president, Tanners Council. 
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June 1949 output, according to official 
figures from the State Planning Board. 
The Board reported that shoe produc- 
tion was the only industrial activity in 
the State to show a loss for the period. 


® Maurice E. Clery and his son, 
Raymond, are scheduled to arrive in 
the U. S. on Aug. 18 aboard the Ile de 
France. Clery is head of Tanneries de 
Sireuil, France. While in this country, 
he will make his headquarters with 
S. H. Greenberg Co., Boston, his New 
England representative. 


© E. T. Wright Co., Rockland man- 
ufacturer of men’s dress and welt 
shoes, is planning on boosting its pro- 
duction by 35 percent to 1350 pairs 
daily, according to company spokes- 
men. Scare buying over the nation is 
credited with a good deal of the ex- 
pansion. Four months ago, output 
was 808 pairs daily and it is presently 
set at 1000 pairs per day. 





7. Spring Shoe Showcase — 
Brand new models in kid, rep- 
tiles, patent and side leathers. 

8. What's Happening In The 
Leather Markets? — An analysis 


of recent upheavals — and the 
outlook. 











9. Leather Accessories In The 
Spring Fashion Picture — Smart 
go-with effects for the new foot- 
wear. 








10. Shoescope — Special shoe 
fashion section of L and S; a 
dozen of America’s foremost 
shoe designers present 60 origi- 
nal and exclusive Spring crea- 
tions. 





11. Stylescope — An authentic, 
reliable report on trends and 
changes to look for in shoe 
fashions. 

12. Allied Shoe Products Sup- 
pliers Face Rising Prices And 
Demand. 











13. Exhibitors at the Leather 
Show And Allied Shoe Products 
Show—Who’s showing and what 
will be shown. 
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@ Velda Shoe Co. has been organ- 
ized by officers of the former Evelyn 
Shoe Co. to manufacture shoes at 669 
Washington St., Lynn. The new cor- 
poration has purchased the assets of 
Evelyn Shoe Co. for sufficient to pay 
creditors 1744 percent. Operations 
will be started by the new firm on the 
premises formerly housing the Evelyn 
Company. 


® Principals of Sudbury Shoe Co., 
Boston, and Harry Lampert of Middle- 
sex Supply Co., Lowell, have taken 
over the Kitson plant of the former 
Saco-Lowell Textile Machinery Plant 
in Lowell, and will begin manufacture 
of women’s high grade novelty shoes. 
The plant, idle since early 1930’s, is 
now being converted for shoe manu- 
facturing, Jack Silverman of the 
Sudbury Jamaica Plain plant will be 
in charge of the new factory which 
will first employ some 175 workers. 


® Lowell Textile Institute has 
published an 18-page brief describing 
its possible contribution to the na- 
tional welfare in the event of a con- 
tinuing war emergency. The brief 
contains a description of the educa- 
tional and research facilities in leather, 
textiles and paper which can be used 
to military and civilian advantage in 
wartime. 


® Dravo Corp., Pittsburgh, Pa., has 
opened a Boston sales office at 79 Milk 
St. The office will handle sales of 
Dravo “Counterflo” heaters for indus- 
trial and commercial warm air heating. 


New York 


® Metropolitan Shoe Company has 
been organized in New York City to 
manufacture men’s and women’s boots 
and shoes. Another new firm is Embee 
Footwear Corp., which is producing 
infants’ footwear in Northport, L. I. 


®@ Milton Grossman has joined The 
Herman Loewenstein Leather Co., 26 
Ferry St., New York City. He will 
handle leather sales to the handbag in- 
dustry. 


© Hemingway Bartlett Mfg. Co. 
has moved from 432 Fourth Ave. to 
500 Fifth Ave., New York City. The 
firm makes sewing threads for the 
leather goods industry. 


® Strauss-Doerner Leather Corp. 
100 Gold St., New York City, has 
been named sales representative for 
Western Supplies Co., St. Louis shoe 
machinery manufacturer. The latter 
makes a complete line of machine, 
clicker and cutting dies. Strauss- 
Doerner will cover Metropolitan New 
York, New Jersey and Connecticut. 
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@ J. G. Menihan Corp., Rochester 
manufacturer of women’s shoes, has 
filed a petition for reorganization un- 
der Chapter X of the Bankruptcy Act, 
it is reported. 


® Adirondack Footwear Corp., 
located at Lexington Ave., Antwerp, 
is reported in the process of liquidation. 


® Sidney J. Waterman is retiring 
as vice president of Kitty Kelly Shoes, 
shoe chain, after 21 years as an officer 
with the firm. 


® The Nancy Shoe Co. is shortly 
scheduled to begin manufacture of 
men’s and women’s casuals in the Hoo- 
sick Falls building formerly housing 
the B. & M. Shoe Co. Grant H. Bishop 
is president and Paul Schaeffer and 
Max Bohm are directors. 


®@ The Israel Histadrut is winding up 
its annual campaign with a special 
dinner-dance for the Shoe and Allied 
Industry Division to be held Sept. 28 
at the Waldorf-Astoria Hotel, New 
York City. Isadore Rosenberg, man- 
ager of Joint Council No. 13, United 
Shoe Workers of America, CIO, will 
be guest of honor. 


® Airline Footwear, Brooklyn, has 
begun production on a new line of 
“Sweethearts” slippers to retail at $3. 


® Harold B. Gessner of LaMarquise 
Footwear has been elected a director 
of the National Shoe Manufacturers 
Association, 


® Doris V. Beechman has been ap- 
pointed executive secretary of the New 
York Guild of Better Shoe Manufac- 
turers. Formerly a fashion consultant 
with Ohio Leather Co., she will make 
her headquarters at the Shelburne 
Hotel. 


@ N. & J. Shoe Sales Co. of 340 
Pelham Rd., New Rochelle, wholesal- 
ers and retailers of footwear, is re- 
ported going out of business. Its store 
is being advertised for sale. 


@ Paramount Wood Heel Co. has 
begun operations at 1634 East 34th 
St., New York City. Oscar Eisenberg 
is principal. 

® Hickok Manufacturing Co., 
leather belt and accessories manufac- 
turer, has re-opened its plant in Mt. 
Morris, closed since last Nov. Now 
employing 30 persons, the plant has a 
capacity for 135 workers. It was built 
during World War II. 


Pennsylvania 
© Superintendent Harold Choder 
has joined Beacon Mfg. Corp. of Co- 
lumbia. He was formerly with Fein 
and Glass Shoe Co., Reading. 
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LET US WELCOME YOU 
In ROOMS 917-918 at 
THE ALLIED SHOW 


Belmont Plaza Hotel © New York City 
Sept. 5th to 7th 


Where We Are 
Exhibiting 
Our Fine Products 


AWRENCE SCHIFF 
NILA MILLS 


ESTABLISHED 1918 


Manufacturers and Distributors of 


FINE-QUALITY NARROW FABRICS 
to the Shoe Trade for 32 Years 


95 Madison Avenue New York 16, N.Y. 


REPRESENTATIVES: 
CHICAGO ROCHESTER CINCINNATI MILWAUKEE 
Herman Rabin William L. Hall, Inc. George J. Gutjahr Co. L. Baughman 
ST. LOUIS LOS ANGELES MONTREAL HAVANA 





Gene Barnard Edward Rothenberg _H.F. Odell Sales, Ltd. 


| 


P.C. Fernandez y Cia, Ltd. 

















Why Buy Imperfect Plates? 


STANDARD GUARANTEES THE MOST PERFECT PLATES MADE, 
VARYING NOT MORE THAN | THOUSANDTH OF AN INCH ON 
BOTH SIDES, AT PRICES NO HIGHER THAN IMPERFECT PLATES. 


STANDARD EMBOSSING PLATE MrFé. Co. 


Since 1888, Manufacturers of 


SOLID STEEL ENGRAVED PLATES 
ELECTROTYPE EMBOSSING PLATES 
SMOOTH PLATES 
ALL SUPPLIES FOR BUILDING BEDS 


129-131 PULASKI STREET NEWARK 5, N. J. 
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SEE YOUR NEAREST REPRESENTATIVE OR WRITE US DIRECT 


i. is 
_The Quality * 
| types * Line of Finishes is Complete 
n 
The Hadley “ 
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514 CALVARY AVE. @ @ LOUtTs. 2. 
IN WISCONSIN IN ‘omens tg 
G. M. Williams E. B. West Harry D. Ward 














Inquiries invited for 
INDIAN VEGETABLE TANNED KIPS AND CHROME TANNED 
KIPS IN CRUST CONDITION. 





| EASTERN TANNERIES LTD. 


MAJID AHMAD ROAD KANPUR, INDIA 














EVERY WEEK 10,000 Top-Level 
Shoe and Leather Industry Executives 
Read Leather And Shoes 
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®Hy Ash, former purchasing agent 
for The Bing Cooper Corp., Altoona, 
has switched to the La Mont Footwear 
Corp. in the same town, it is reported. 


New Hampshire 


® Bali Footwear Co., Boston man- 
ufacturer of women’s California proc- 
ess playshoes, will re-open the former 
International Shoe Co. plant in Lisbon, 
according to Samuel Lash, owner and 
president. Bali will erect an addi- 
tional one-story wing containing 
9580 square feet of floor space at a 
cost of $25,000. The Lisbon Develop- 
ment Commission, instrumental in 
bringing the plant to the town, will 
sell $40,000 worth of stock to be 
amortized over a 15-20 year period 
and repaid by the Bali firm. 


Maine 


® Officials of Saco-Moc Shoe Corp. 
and a Portland Citizen’s Committee 
have agreed on construction of a new 
shoe plant in the city. The Commit- 
tee was successful in its campaign to 
keep the Saco-Moc firm in Portland 
after it threatened to lcave the city 
upon expiration of its lease. 


® Northeast Shoe Co., Inc., has 
been organized to manufacture moc- 
casins at the plant of the former Med- 
wed Shoe Co. located at 48 Waverly 
Ave., Pittsfield. Principals are Max 
Kagen, president, Benjamin Rubin, 
vice president, Nison Lown, treasurer, 
Michael Pilot, clerk, and Philip Lown, 
director. 


Missouri 

@ John J. Walsh has begun duties 
as designer for Johnson, Stephens & 
Shinkle Shoe Co., St. Louis, manufac- 
turer of women’s “Rhythm Step” 
shoes. He succeeds Miss Jenny Bolatto 
who resigned recently. Walsh will 
also continue with Camille, Inc., shoe 
design service he opened last year. He 
was previously president of San Loo, 
Inc., women’s shoe manufacturer. 

® Rambler Shoe Co., a branch of 
the Kopman-Woracek Shoe Co., Flat 
River, has moved its finishing depart- 
ment to the home factory in Flat 
River. 

Illinois 

@ Ralph L. Pope, Jr., vice president 
of Northwestern Leather Co., Boston, 
will be one of the principal speakers 
at the Fall Meeting of the National 
Hide Association to be held Oct. 25 
at the Edgewater Beach Hotel, Chi- 
cago. 


@ Friedman Shelby Shoe Company, 
St. Louis, has expanded its television 
promotion of Red Goose children’s 
shoes from one to eight markets. 
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CLASSIFIED 


ADVERTISING 








Situations Wanted 





Wanted and For Sale 





For Sale 


5000 Ft. Burgundy 
10,000” Brown 
Smooth side leather LM weight, 
C & D grades, prices 41c & 38c 
per ft. Address H-10, c/o Leather and Shves, 
300 W. Adams St., Chicago 6, IIl. 





For Sale 


Tanning and Finishing Plant 
Located in New York City. Would sacrifice 
plant or equipment. 

Address H-11, c/o Leather and Shoes, 
20 Vesey St., New York 7 





Leather Factory 


DUE TO DEATH in the family, the owner 
seeks to sell leather factory or wishes to sell 
half interest to an active partner. Location 
in New York City area. 

Address H-5, 

c/o Leather and Shoes, 
300 W. Adams S&t., 
Chicago 6, Ill. 





Agents Wanted 


AGENTS WANTED for a line of leather and 
composition counters, children’s and slipper 
leather outsoles, uplifts, leather wedges, and 
toplifts of all descriptions. For upstate New 
York, Mefropolitan New York, Pennsylvania, 
Oregon, and Washington. Straight commission 
basis. Give experience and references. Ad- 
dress G-26, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, Ill. 





Show This to Your Boss 


HE’LL REWARD YOU with a better job if 
you have the answers on how to CUT LABOR 
COSTS. Pay bigger wages to more efficient 
workers. Pay more to those who do more. 
Use simple incentive system which brings out 
efficiency of individual workers. Use serially 
numbered ‘‘Work-N-Pay Tickets’’ together 
with rapid sight-checking aids. We sell large 
and small shoe mfrs. coast to coast. Samples 
and instructions free if you write us on busi- 
ness letterhead, otherwise 25c if for students 
and private persons. No salesman will call. 
HM&S, P.O. 470, Woodstock, Ml. 








Braziltan Leathers 
Ask 
Schlossinger & Cia. Ltda. 


Caixa Postal 917 


Sao Paulo, Brazil 

















Rates 


Space in this department for display ad- 
vertisements is $5.00 per inch for each 
insertion except in the ‘Situations Wanted’”’ 
column, where space costs $2.00 per inch 
for each insertion. 

Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted”’ and ‘‘Special Notices’’ and $1.00 
per inch for each insertion under ‘‘Situa- 
tions Wanted.”’ 

Minimum space accepted: 1 inch. Copy 
must be in our hands not later than 
Tuesday morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no _ information 
coneerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
300 W. Adams St. Chicago 6 











Tannery for Rent 


FOR RENT: Tannery in Vancouver, Canada. 
Sole and waterproof sides. 500 hides per 
month. Room for expansion. 
Address H-9, 
c/o Leather and Shoes, 
300 W. Adams St., 
Chicago 6, IIl. 





For Sale 


Tanning and Finishing Plant located in New 
York City. Would sacrifice plant or equipment. 
Address Z-20, c/o Leather and Shoes, 20 Vesey 
St, No fa % 





Help Wanted 





Supt. Counter Factory 


WANTED: Supt. Counter Factory. Man who 
understands how to make sole leather and 
fibre counters. Must be a good trainer of help 
and understand how to set up counter ma- 
chinery. Give age, experience, and references. 
Address G-25, c/o Leather and Shoes, 300 W. 
Adams St., Chicago 6, IIl. 





Superintendent 


Young man for midwestern factory making 
quality men’s welts. Thorough knowledge of 
lasting, bottoming and finishing necessary. 

In reply give full details as to age, experi- 
ence and marital status. Write Box H-14, 
c/o Leather and Shoes, 300 W. Adams S&t., 
Chicago 6, Ill. 








WANTED 


Dyes—Chemicals—Extracts 
Bichromates—Oils—W axes 
Greases—Residues 
By-Products—Wastes 


CHEMICAL SERVICE CORP. 
80-02 Beaver St., New York 5, N.Y. 








Factory & Office Man 


POSITION WANTED: 26 years of practical 
experience in shoe factory details. Production 
controls—detail or breakdown shoes for cost, 
material, or ticket writing. Have purchased 
materials. Supervised large office, together 
with credit and adjustment work. Prefer St. 
Louis territory. Address H-6, c/o Leather 
and Shoes, 300 W. Adams St., Chicago 6, II. 





Chemist and Tanner 


Leather Chemist and Tanner desires position 
as Superintendent or Assistant Superintendent. 
Nine years experience in Chrome, Retan, and 
Bark Side Upper Leather and Calf, Suedes, 
Embossed Leathers, Reptile, Pig and Buffalo. 
Address H-12, c/o Leather and Shoes 30¢ 
W. Adams, Chicago 6, IIl. 





Demonstrator—Salesman 


Tanner, desires change to position as demon- 
strator/salesman for chemical or finishes’ 
company. Reply H-13, c/o Leather and Shoes, 
300 W. Adams St., Chicago 6, IIl. 





Use L&S WANT ADS 


for expert help, selling 
agents, representatives, etc. 


They get results— 
only $2.50 per inch 


Send copy to Leather and Shoes, 
300 W. Adams St., Chicago 6, Ill. 





























Investigate 


“CONTROLLED STITCHING” 


Perfect work at higher speed 
and lower cost. Good stitchers 
become better; poor stitchers 
become good. Results absolutely 
guaranteed. 


AJAX comrany 
170 Summer Street 


Boston 10, Mass. 
Tel. Liberty 2-8684 
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Coming Events 


Deaths 








Aug. 21-25, 1950—National Luggage 
and Leather Goods Show, sponsored by 
Luggage & Leather Goods Manufacturers 
of America, Inc. Palmer House, Chicago, III. 


Sept. 1-30, 1950—Child Foot Health 
Month, 

Sept. 5-7, 1950—Shoe Travelers Assn. of 
Chicago Showing. Morrison Hotel, Chicago. 

Sept. 5-7, 1950—Allied Shoe Products & 
Style Exhibit for Spring. Hotel Belmont- 
Plaza, New York City. 

Sept. 6-7, 1950—Official opening of Amer- 
ican Leathers for Spring, sponsored by 
Tanners’ Council of America, Inc., Waldorf- 
Astoria Hotel, N. Y. 

Sept. 10-12, 1950—Michigan Shoe Travel- 
ers Club Show. Hotel Statler, Detroit. 

Oct. 15-19, 1950—-Advance Spring Shoe 
Showing, sponsored by New England Shoe 
and Leather Assn., Hotels Statler and 
Touraine, Boston. 


Oct. 15-18, 1950—First joint convention 
for tanners, shoe manufacturers and 
retailers. Sponsored by Canadian Shoe 
Council. Quebec City, Canada. 


Oct. 25, 1950—Annual Fall Convention, 
National Hide Assn. Edgewater Beach 
Hotel, Chicago. 


Oct. 26-27, 1950—Annual Fall Meeting, 
Tanners’ Council of America. Edgewater 
Beach Hotel, Chicago. 


Oct. 29-Nov. 2, 1950—National Shoe Fair, 
sponsored by National Shoe Manufacturers 
Assn. and National Shoe Retailers Assn., 
Palmer House and other hotels, Chicago. 


Nov. 4-8, 1950—Spring Shoe Show, spon- 
sored by Southeastern Shoe Travelers 
Assn., Atlanta Biltmore Hotel, Atlanta, Ga. 


Nov. 4-8, 1950—Spring Shoe Show, Penn- 
sylvania Shoe Travelers Assn., Hotel 
William Penn, Philadelphia. 


Nov. 5-7, 1950—Spring Shoe Show, Cen- 
tral States Shoe Travelers, Muehlebach 
and Phillips Hotels, Kansas City, Mo. 


Nov. 5-7, 1950—Michigan Shoe Travelers 
Club Show, Hotel Statler, Detroit. 


Nov. 12-14, 1950—Spring Shoe Show, 
Indiana Shoe Travelers Assn., Inc., Clay- 
pool Hotel, Indianapolis, Ind. 


Nov. 26-30, 1950—Popular Price Shoe 
Show of America, sponsored by New 
England Shoe and Leather Assn. and 
National Assn. of Shoe Chain Stores. 
Hotels New Yorker and McAlpin, New 
York City. 


Dec. 4-6, 1950— Factory Management 
Conference, sponsored by National Shoe 
Manufacturers Assn. Hotel New Yorker, 
New York City. 
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Frank Parlante 


.. . 69, retired women’s shoe designer, 
and well-known as a shoe manufac- 
turer and merchant in the New York 
area, died recently in Flushing 
(Queens) Hospital after a brief ill- 
ness. A native of Italy, Parlante had 
been president of Parlante, Inc., New 
York shoe manufacturer which made 
the women’s shoes he designed. In 
1936, his shoe designs were awarded 
a prize at an international. art-in- 
industry exhibition held in Bologna, 
Italy. He leaves his wife, Stella; five 
sons, Dr. James Parlante, and Peter, 
Joseph, Dominick and Anthony; and 
four brothers, Joseph, Anthony, John 
and Ralph. 


Thomas Cahill 


... 61, retired shoe executive, former 
president and general manager of P. 
Sullivan Shoe Co., Cincinnati, O., died 
recently at his Florida home after a 
long illness. A native of Cincinnati, 
he was a leading figure in the shoe in- 
dustry for many years and was an ex- 
ecutive of the former Cahill Shoe Co. 
He retired two years ago and moved 
to Florida. He leaves his wife, Teresa; 
a daughter, Miss Dorothy Cahill; three 
brothers, Robert, Henry and Lawrence 
B.; and a sister, Mrs. L. F. Ratterman. 


Kopel Hanfling 


... 77, findings executive, and founder 
of K. Hanfling & Son, Chicago, IIl., 
findings firm, died Aug. 6 in Chicago 
after a brief illness. He was also asso- 
ciated with Fort Dearborn Cut Sole 
Co., also of Chicago. Hanfling was a 
veteran of the findings trade in the 
Mid-west and took an active part in 
both firms until his death. Survivors 
include his sons, Bernard J. and Meyer 
of K. Hanfling & Son, and Joseph of 
J. Hanfling Leather Co., Green Bay, 
Wis., and four daughters. 


Rudoph P. Normand 


... 39, shoe foreman, employed at the 
factory of Johnson Shoes, Inc., Man- 
chester, N. H., shoe manufacturer, 
died Aug. 10 at his home in Hudson, 
N. H., following a brief illness. He 
was a native of Lowell, Mass., and a 
member of United Commercial Trav- 
elers. Survivors include his wife, 
Beatrice; a son, three daughters, two 
sisters and four brothers. 


George L. Lawrence, Jr. 


.. . 64, rubber footwear executive and 
vice president of Tyer Rubber Co., 
Andover, Mass., died Aug. 9 at his 
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summer home in Boothbay Harbor, 
Me. Before joining the Tyer firm in 
1922, he was associated with the Bos- 
ton Rubber Shoe Co. as assistant su- 
perintendent. He leaves his wife, a 
son, a daughter, and several grand- 
children. 


Walter F. Drueding 


.. . 67, well-known tanning executive 
and president of Drueding Brothers 
Company, Philadelphia, Pa. chamois 
leather manufacturers, died Aug. 12 
in Philadelphia. Long associated with 
the tanning industry, Drueding had 
been associated with the firm since his 
graduation from Villanova College in 
1904. He was a director of the Mar- 
ket Street National Bank and the 
Beneficial Saving Fund. 
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ADE A THREAD... 


TOUGH ENOUGH 


TO TETHER A DONKEY 


BUT WE NEVER PUT IT ON THE MARKET! 


It was tough, all right, but it just wouldn’t feed through 
a machine—wouldn’t make a uniform stitch. 

So we sent it back to the Research Department 

for further development work. 


We take pains with our product so that 
it will be perfect in your product. 


We insist on “balanced uniformity”—a short way 
to say that Barbour’s Threads must be tough, 
smooth, flexible, and strong, all at the same time. 


Such quality thread costs only a 
small fraction of a cent more per pair 
than ordinary threads. 


That’s right—a small fraction of a cent 
per pair! That’s not much to pay for 
uniformly top quality, is it? 


Baton 


BARBOUR’S THREADS—Sinew - International and Thread Lasting Linen 
Threads « Backseam “‘Closing” Linen + Kantstrand and Pioneer Braided + Nylon « 
Red Hand - Littleway - Thread Lasting Cotton + Shurseam + Supertite + Liberty - Gold 
Medal - Queen Castle and Passaic « Ready wound Bobbins for Littlkeway and Goodyear Stitchers 
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JUV EM 
\ pT 


WITH 


ARE ACHIEVED WITH 


TAVLORED-TO-F1T ) 

eres ere So CONN SSUES . Juvenile footwear lends itself to better fitting with SHUGOR 
making style-and-fitting practical and sure. “Strategic use of 
SHUGOR opens new style possibilities for the important juve- 


THOS. TAYLOR & SONS nile market . . . and makes sure that busy young feet are 


HUDSON, MASS. comfortable in better fitting shoes. 


Visit the SHUGOR TAYLOR at the ALLIED SHOE PRODUCTS SHOW, Room 1125, Belmont Plaza, 
Sept. 5-7, inclusive 








